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ABSTRAK

Tristania Nalsya Naspasya Prasetyo. 1810414220038. 2023. Penerapan
Employee Relations Dalam Meningkatkan Sense Of Belonging Pada Karyawan
Bank Kalsel Kantor Pusat. Di bawah bimbingan Sarwani.

Employee relations diterapkan Bank Kalsel dengan baik sebagai bentuk
perhatian perusahaan terhadap karyawannya sehingga dapat menciptakan rasa
memiliki dan mengurangi tingkat turnover karyawan. Penelitian ini bertujuan untuk
mengetahui penerapan employee relations di Bank Kalsel kantor pusat dalam upaya
meningkatkan sense of belonging karyawan.

Penelitian ini menggunakan pendekatan kualitatif dengan tipe penelitian
deskriptif. Teknik pengumpuan data menggunakan wawancara, observasi,
dokumentasi, dan studi literatur. Penelitian ini menggunakan konsep kegiatan
employee relations oleh Rosady Ruslan dan Teori Manajemen Hubungan.

Hasil penelitian ini menunjukkan bahwa Bank Kalsel secara keseluruhan
menerapkan konsep employee relations yang dikemukakan oleh Rosady Ruslan
yaitu program Pendidikan dan pelatihan yang secara rutin diadakan sesuai
kebutuhan karyawan dan perusahaan, program motivasi kerja berprestasi seperti
bootcamp, program penghargaan seperti penghargaan berdasarkan masa kerja,
program special event seperti perayaan HUT dan kegiatan Mozaik Ramadhan, serta
program media komunikasi internal seperti mading dan akun sosial media resmi
milik Bank Kalsel. Bank Kalsel juga berusaha maksimal dalam membangun
lingkungan kerja yang baik dan memperhatikan arus komunikasi organisasi. Hal ini
dapat dilihat dari perasaan dihargai dan perasaan nyaman yang dirasakan karyawan
sehingga menimbulkan sense of belonging pada karyawan.

Kata kunci: Public relations, Employee relations, Sense of belonging



ABSTRACT

Tristania Nalsya Naspasya Prasetyo. 1810414220038. 2023.
Implementation of Employee Relations in Enhancing the Sense of Belonging to
Bank Kalsel Head Office Employees. Under the guidance of Sarwani.

Employee relations are well implemented by Bank Kalsel as a form of
company concern for its employees so as to create a sense of belonging and reduce
employee turnover rates. This study aims to determine the implementation of
employee relations at the head office of Bank Kalsel in an effort to increase the
sense of belonging of employees.

This study used a qualitative approach with a descriptive research type.
Data collection techniques using interviews, observation, documentation, and
literature studies. This study uses the concept of employee relations activities by
Rosady Ruslan and Relationship Management Theory.

The results of this study indicate that Bank Kalsel as a whole applies the
concept of employee relations put forward by Rosady Ruslan, namely education
and training programs that are regularly held according to the needs of employees
and companies, work motivation programs for achievement such as bootcamps,
award programs such as awards based on years of service, special programs events
such as anniversary celebrations and Ramadhan Mozaik activities, as well as
internal communication media programs such as bulletin boards and official social
media accounts owned by Bank Kalsel. Bank Kalsel also makes maximum efforts in
building a good work environment and pays attention to organizational
communication flows. This can be seen from the feeling of being valued and the
feeling of comfort felt by employees, giving rise to a sense of belonging to
employees.

Keywords: Public relations, Employee relations, Sense of belonging
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