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PERSEMBAHAN

Ras� Syu��� da� Ter����as�� ku ke���� Al�a� S��. be���t Rah��� da� Kar���a-Nya
me���w� sa�� se���� in� da� me���l��a���n s��ip�� in�. Seg��� be���k ke����an ya��

ha��� ad���� be���h do� da�� or���- or��� te���n��.

Den��� ra�� ba��g� da� ba����a ka���� te��� me���k��� hi��g� sa�� da���
me���l��a���n s��ip�� in�. Kar�� in� ku���s���ah��� ke���� pe���r� ci��� ta� te���t��:

Ibu da� Bap��,.
Yan� me���r� ak� ru��� ke����sa� da��� me����h pe���d��a� da� pi����n ma�� de���,

Ked�� or��� tu� ya�� sa�� sa���g�, ba��� Ami� da� ib� Sit� Ruk���� ya�� se���� pe���y�
da� me���k��� sa�� hi��g� de��� in�.

Den��� ku����n ya�� Tul�� :

Di ma�� pu� ka���� be����. Kuk����ka� te���� ka���. Un�u� wa��� da��� hi���k� da�
ba���k ke���g�� in���,

Ka� me����s ak�…
Lem��� mo���r�� hi���-pu���,

ak� co�� in��� wa��� de�� wa��� di hi���k�
Tak ak�� ku me���n�� ci���,

Bil� bu��� ka��� ha�� ba�� ka����.

Ras� te����ka��� se���� ku uc����n un��� me���� ya�� te��� ha��� ka���� te��� ba���k
me���n�� da��� ka��� in� :

- Kak�� pe���p�a� sa�� te���n�� se����gu� sa����t, Sit� Im�o���l Kha����h da�
ke����ga ke���n�� ya�� se���� me���g� ba���k ke����an se��� me���k��� da��� se����
be���k. Ser�� sa����a la��-la�� sa�� ya�� me���b�� wa��� da��� ke����ra��y�.

- Sah����, se����gu� se���t� sa����i, Me�k� Mar��� Sih����n�, te����ka��� te��� se����
ha��� da��� se���� ku���g, me����ma, me���n���, me���n���ka�. Men����si ke����pa�

ka���s de���n pe��� wa���, hi��g� de��� in� te����ka��� un��� se���� ad�.

- Tem�� sa�� pe����e 2019 HI����, te����ka��� te��� me���d� ru��� be���g�, be����r,
da� be���k�� pi����n. Hal ya�� sa���t be���� im���t���l un��� ke����pa��� da���
me���p�� je���n� ka���. Ban��� ha� ya�� ti��� ak� da���� di ma�� ku���� se����pu�.
Kar��� pe���l��a� be���m� ka���� le��� be���r�� da�� ap����. Hin��� de��� in�,
ke���s��a�� da� du���g�� da�� ka���� me���w� pa�� hu���g�� ya�� be����

be���r��.
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- Ic�a�, Yun���, da� Aq�a��n� ya�� se���� me���k���, me���n��� da��� ha� ap����.
Ter����as�� te��� me���r�� hi��g� se���� in�, se���� te��� be���m� hi��g� tu� na���.

- Fo�n��� Tem��� sa�� be���j� C� Kli� Du� Kal�, Ali Aq�a ya�� me���r� sa�� du���g��
da� mo����si un��� da��� te��� le��� ba�� da� un��� da��� me���l��a���n s�u�� in�.

- Tem�� sa�� an���t�� se���j�a���n, Ti�s, Nid�, Dev�, Hon�� ya�� te��� sa���g me���g�,
me���n�� da� me����va�� da��� Gru� Kel����an ba�� da�� do�, me���l da� fisi�. Beg���

be���k�� ke���s��a�� di ti��� in�. Ter����as�� ba���k at�� se���� ha��y�.

Sk�i�s� in� me����ka� pe���m���an is����wa da�� di�� se���r� da� un��� or��� ya�� sa��
ci����. Ter��� ka��� at�� du���g��, ke����an, pe���t�a�, da� ke����k�a���n��a. Ter���

ka��� ka���� me���r��a�� sa�� ag�� da��� hi��� de���n le��� ba��.

"Bar���s�a�� ya�� me���r���an ke����an se����l ap����, ni���y� di� ak�� me����t
(ba����n)n�a." (Q.S Al-Zal����h: 7)
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ABSTRAK

Norhalimah 1610412320031, 2023, Pengaruh Green Marketing dan

Service Quality Terhadap Customer Loyalty Starbucks di Banjarmasin. Dibimbing

oleh Hairudinor.

Penelitian ini bertujuan untuk mengetahui dan menguji secara parsial dan

simultan Pengaruh Green Marketing dan Service Quality Terhadap Customer

Loyalty Starbucks di Banjarmasin.

Penelitian ini merupakan penelitian kuantitatif, desain penelitian ini adalah

metode survey dengan tipe asosiatif kausal. Pengambilan sampel dalam penelitian

ini menggunakan metode purposive sampling, dengan 150 sampel. Data diambil

dari kuesioner. Analisis data menggunakan analisis regresi linier berganda.

Hasil penelitian menunjukan bahwa (1) Terdapat pengaruh signifikan

secara parsial Green Marketing Terhadap Customer Loyalty Starbucks di

Banjarmasin, (2) Terdapat pengaruh signifikan secara parsial Service Quality

Terhadap Customer Loyalty Starbucks di Banjarmasin, (3) Terdapat pengaruh

signifikan secara simultan Green Marketing dan Service Quality Terhadap

Customer Loyalty Starbucks di Banjarmasin, dengan tingkat pengaruh yang

rendah.

Kata Kunci : Green Marketing, Service Quality, Customer Loyalty.
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ABSTRACT

Norhalimah 1610412320031, 2023, The Influence of Green Marketing and
Service Quality on Starbucks Customer Loyalty in Banjarmasin. Supervised by
Hairudinor.

This study aims to determine and test partially and simultaneously the
effect of Green Marketing and Service Quality on Starbucks Customer Loyalty in
Banjarmasin.

This research is a quantitative research, the research design is a survey
method with a causal associative type. Sampling in this study used a purposive
sampling method, with 150 samples. Data was taken from a questionnaire. Data
analysis using multiple linear regression analysis.

The results showed that (1) There was a partial significant effect of Green
Marketing on Starbucks Customer Loyalty in Banjarmasin, (2) There was a
partial significant effect of Service Quality on Starbucks Customer Loyalty in
Banjarmasin, (3) There was a simultaneous significant effect of Green Marketing
and Service Quality Against Starbucks Customer Loyalty in Banjarmasin, with a
low level of relationship.

Keywords : Green Marketing, Service Quality, Customer Loyalty.
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