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ABSTRAK 

Muhammad Patria Firdaus, 1810412210029, 2023, Pengaruh Orientasi 

Pasar dan Customer Relationship Management Terhadap Kinerja Pemasaran 

UMKM Industri Kain Sasirangan Di Kampung Sasirangan Jalan Seberang 

Mesjid Kota Banjarmasin, di bawah bimbingan: Dr. Maryono, S.Sos, M.Si. 

Penelitian ini dilakukan bertujuan untuk menguji pengaruh secara parsial 

maupun simultan variabel Orientasi Pasar dan Customer Relationship 

Management Terhadap variabel Kinerja Pemasaran UMKM Industri Kain 

Sasirangan Di Kampung Sasirangan Jalan Seberang Mesjid Kota Banjarmasin. 

pendekatan penelitian yang digunakan adalah dengan menggunakan metode 

kuantitatif. Tehnik sampling yang digunakan adalah tehnik sampling jenuh 

dengan menjadikan semua anggota populasi menjadi sampel yang berjumlah 

sebanyak 40 responden. Pengumpulan data dengan cara kuesioner dan analisis 

data yang digunakan adalah analisis regresi linier berganda. 

Hasil penilitian ini menunjukan bahwa orientasi pasar berpengaruh 

positif dan signifikan terhadap kinerja pemasaran UMKM Industri Kain 

Sasirangan Di Kampung Sasirangan Jalan Seberang Mesjid Kota Banjarmasin, 

dan customer relationship management berpengaruh positif dan signifikan 

terhadap kinerja pemasaran UMKM Industri Kain Sasirangan Di Kampung 

Sasirangan Jalan Seberang Mesjid Kota Banjarmasin, secara simultan orientasi 

pasar dan customer relationship management berpengaruh positif dan 

signifikan terhadap kinerja pemasaran UMKM Industri Kain Sasirangan Di 

Kampung Sasirangan Jalan Seberang Mesjid Kota Banjarmasin. 

Kata kunci: Orientasi Pasar, Customer Relationship Management, Kinerja 

Pemasaran 
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ABSTRACT 

Muhammad Patria Firdaus, 1810412210029, 2023, The Influence of 

Market Orientation and Customer Relationship Management on  Marketing 

Performance of MSMEs Sasirangan Fabric Industry in Sasirangan Village 

Seberang Mesjid Road Banjarmasin City, under the guidance of: Dr. Maryono, 

S.Sos, M.Si.  

This research was conducted with the aim of examining the effect of 

partially and simultaneously the variables Market Orientation and Customer 

Relationship Management on the Marketing Performance variables of MSMEs 

Sasirangan Fabric Industry in Sasirangan Village Seberang Mesjid Road 

Banjarmasin City. The research approach used a quantitative methods. The 

sampling technique used is saturated sampling technique by making all members 

of the population a sample of 40 respondents. Data collection technique was 

questionnaire and data analysis used was multiple linear regression analysis. 

The results of this research show that market orientation has a positive and 

significant effect on marketing performance of  MSMEs Sasirangan Fabric Industry 

in Sasirangan Village Seberang Mesjid Road Banjarmasin city. and Customer 

Relationship Management has a positive and significant effect on marketing 

performance of  MSMEs Sasirangan Fabric Industry in Sasirangan Village 

Seberang Mesjid Road Banjarmasin city. simultaneously market orientation and 

customer relationship management have a positive and significant effect on 

marketing performance of  MSMEs Sasirangan Fabric Industry in Sasirangan 

Village Seberang Mesjid Road Banjarmasin city.  

Keywords:  Market Orientation, Customer Relationship Management, Marketing 

Perfomance 
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