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ABSTRAK 

Feby Dwi Pratiwi, 1810412320021, 2022, Pengaruh Marketing Mix 

(Produk, Harga, Tempat, dan Promosi) Terhadap Loyalitas Intermediate Customer 

Produk Broiler (Livebird) di Kota Banjarbaru. Dibawah Bimbingan: Muhammad 

Hasanur Arifin. 

Komoditas ayam broiler mempunyai prospek pasar yang sangat baik, 

dengan populasi terbesar untuk hewan ternak di Indonesia yang jumlahnya 

mencapai milyaran ekor per tahunnya. Dari segi keuntungan, usaha ayam broiler 

cukup memberikan keuntungan yang besar dalam waktu yang relatif singkat, hal 

ini lah yang menyebabkan para pengusaha mulai melihat prospek bisnis pada ayam 

broiler. 

Penelitian ini bertujuan untuk mengetahui dan menguji Pengaruh Marketing 

Mix (Produk, Harga, Tempat, dan Promosi) Terhadap Loyalitas Intermediate 

Customer Produk Broiler (Livebird) di Kota Banjarbaru secara parsial dan simultan. 

Penelitian ini menggunakan pendekatan kuantitatif, dengan responden 100 orang 

dan teknik pengumpulan menggunakan kuesioner dan analisis data menggunakan 

regresi linier berganda dengan bantuan IBM SPSS Statistics Versi 26. 

Hasil penelitian menunjukkan bahwa variabel produk (X₁), tempat (X₃), dan 

promosi (X₄) secara parsial berpengaruh positif dan signifikan terhadap loyalitas 

(Y), sedangkan harga (X₂) secara parsial berpengaruh negatif dan signifikan 

terhadap loyalitas (Y. Secara simultan variabel produk, harga, tempat, dan promosi 

berpengaruh signifikan terhadap loyalitas (Y). Sehingga dapat disimpulkan bahwa 

seluruh hipotesis diterima. 

 

Kata Kunci: Marketing Mix, Produk, Harga, Tempat, Promosi, Loyalitas. 
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ABSTRACT 

 Feby Dwi Pratiwi, 1810412320021, 2022, Influence of Marketing Mix 

(Product, Price, Place, and Promotion) on Intermediate Customer Loyalty for 

Broiler (Livebird) Products in Banjarbaru City. Under the Guidance of: 

Muhammad Hasanur Arifin. 

 The broiler chicken commodity has very good market prospects, with the 

largest population of livestock in Indonesia, which numbers up to billions of heads 

every year. In terms of profits, the broiler chicken business is sufficient to provide 

large profits in a relatively short time, this causes entrepreneurs to start seeing 

business prospects in broiler chickens. 

 This study aims to determine and test the Influence of Marketing Mix 

(Product, Price, Place, and Promotion) on Intermediate Customer Loyalty for 

Broiler (Livebird) Products in Banjarbaru City partially and simultaneously. This 

study used a quantitative approach, with 100 respondents and the collection 

technique used a questionnaire and data analysis used multiple linear regression 

with the help of IBM SPSS Statistics Version 26. 

 The results showed that the product variable (X₁), place variable (X₃), 

promotion variable (X₄) partially had a positive and significant effect on loyalty 

(Y), whereas price variable (X₂) partially had a negative and significant effect on 

loyalty (Y). Simultaneously the product, price, place, and promotion variables have 

a significant effect on loyalty (Y). So it can be concluded that all hyphothesis is 

accepted. 

 

Keywords: Marketing Mix, Product, Price, Place, Promotion, Loyalty. 
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