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ABSTRAK 

 

PERANAN PERSEPSI DUKUNGAN ORGANISASI TERHADAP JOB CRAFTING 

PADA KARYAWAN PT ADIRA FINANCE CABANG BANJARMASIN 

 

Muhammad Rio Fadhillah 

Persaingan yang semakin ketat dalam dunia bisnis mengharuskan setiap perusahaan 

agar bisa menyesuaikan perubahan sesuai dengan lingkungan agar bisa berkembang dan 

bertahan. Berkembangnya sebuah perusahaan sangat bergantung pada kualitas kerja 

karyawannya. Oleh sebab itu perusahaan pembiayaan menuntut karyawannya untuk bisa 

berinovasi ditengah ketatnya peresaingan bisnis. Tujuan penelitian ini adalah untuk 

mengetahui peranan persepsi dukungan organisasi terhadap job crafting pada karyawan. 

Penelitian ini menggunakan metode kuantitatif dengan total 83 responden di PT. Adira 

Finance Banjarmasin dengan teknik total sampling. Data penelitian ini diperoleh 

menggunakan survei secara online dengan menggunakan 2 alat ukur yaitu skala persepsi 

dukungan organisasi dan job crafting serta penelitian ini menggunakan uji regresi linear 

sederhana dengan hasil penelitian ini besar peranan Persepsi Dukungan Organisasi terhadap 

Job Crafting hanya sebanyak 17,2%, dan sisanya 82,8% terdapat sumbangan dari faktor lain. 

Kata kunci: Persepsi dukungan organisasi, job crafting, karyawan 

  



 
 

 
 

ABSTRACT 

THE ROLE OF PERCEIVED ORGANIZATIONAL SUPPORT IN JOB CRAFTING AMONG 

EMPLOYEES OF PT ADIRA FINANCE BANJARMASIN BRANCH 

 

Muhammad Rio Fadhillah 

 

Increasingly tough competition in the business world requires every company to be 

able to adjust to changes according to the environment in order to thrive and survive. A 

thriving company is very dependent on the quality of work of its employees. Therefore, 

finance companies require their employees to be able to innovate amidst intense business 

competition. The purpose of this study was to find out the role of perceived organizational 

support in job crafting among employees. The quantitative method was employed in the 

study, with a total of 83 respondents from PT. Adira Finance Banjarmasin. The respondents 

were selected using the total sampling technique. Data were collected using an online survey 

with two measurement instruments, namely the scale of perceived organizational support and 

the scale of job crafting. The simple linear regression test was used to analyze data, with the 

results showing that the role of Perceived Organizational Support in Job Crafting was only 

17.2%, and the remaining 82.8% was contributed by other factors. 

Keywords: Perceived organizational support, job crafting, employees 
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