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ABSTRACT

Elisa (2023). The Influence of Price Discount, Hedonic Shopping Motivation,
Availability of Money and Availability of Time on Impulsive Buying in Modern
Retail. Advisor by: H. Muhammad Riza Firdaus

The purpose of this study is to determine whether there is an effect of
discounted prices, hedonic shopping motivation and availability of money and
availability of time on impulsive purchases in modern retail stores.

The samples in this study is 82 samples through the purposive sampling. The
data analysis technique in this study used multiple linear regression analysis with
the SPSS measurement tool.

The results of the data analysis show that the discount price variable has a
significant effect on impulsive buying, hedonic shopping motivation has a
significant effect on impulsive buying, the availability of money has no effect on
impulsive buying, and the availability of time has no effect on impulsive buying.

Keywords: Discounted Price, Hedonic Shopping Motivation, Availability of Money,
Availability of Time, Impulsive Buying
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ABSTRAKSI

Elisa (2023). Pengaruh Potongan Harga Diskon, Motivasi Belanja Hedonis,
Ketersediaan Uang Dan Ketersediaan Waktu Terhadap Pembelian Impulsif di
Alfamart dan Indomaret. Dibimbing oleh: H. Muhammad Riza Firdaus

Tujuan dari penelitian ini adalah untuk mengetahui apakah terdapat Pengaruh
Potongan Harga Diskon, Motivasi Belanja Hedonis Dan Ketersediaan Uang Dan Ketersediaan
Waktu Terhadap Pembelian Impulsif di Alfamart dan Indomaret

Sampel dalam penelitian ini sebanyak 82 sampel setelah melewati tahap
purposive sampling, Teknik analisis data pada penelitian ini menggunakan analisis
Regresi linier berganda dengan alat ukur SPSS.

Hasil analisis data menunjukkan bahwa Variabel Potongan Harga Diskon
berpengaruh signifikant terhadap pembelian impulsif, motivasi belanja hedonis
memiliki pengaruh signifikant terhadap pembelian impulisf, ketersediaan uang
tidak berpengaruh terhadap pembelian Impulsif, dan ketersediaan waktu tidak
berpengaruh terhadap pembelian impulsif

Kata Kunci: Potongan Harga Diskon, Motivasi Belanja Hedonis, Ketersediaan
Uang, Ketersediaan Waktu, Pembelian Impulsif
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