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ABSTRACT 

Meylina Syahda, (2023). The Effect of Leverage, Tax Expense, and Tunneling Incentive 

on Transfer Pricing Decision in Consumer Non-Cyclicals Sector Companies Listed on 

Indonesia Stock Exchange (IDX) Periods 2019-2021. Advisor: Dra. Rusma Nailiah, 

M.Si, Ak., CA, CPA 

This research is aimed to examine and analyze (1) the effect of leverage on 

transfer pricing decision, (2) the effect of tax expense on transfer pricing decision, (3) 

the effect of tunneling incentive on transfer pricing decision in consumer non-cyclicals 

sector companies listed on Indonesia Stock Exchange (IDX) periods 2019-2021. 

The population in this study were the consumer non-cyclicals manufacturing 

companies listed on Indonesian Stock Exchange (IDX) periods 2019-2021. The sample 

consisted of 23 consumer non-cyclicals manufacturing companies. The sampling 

method used in this study was purposive sampling with certain criteria which resulted 

in 69 samples. The analysis technique was logistic regression analysis through the 

Statistical Product and Service Solution (SPSS) version 26 program. 

The result of this study showed that (1) leverage did not affect on transfer 

pricing decision, (2) tax expense did not affect on transfer pricing decision, (3) 

tunneling incentive affected the transfer pricing decision. 

Keywords: Leverage, Tax Expense, Tunneling Incentive, Transfer Pricing 
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ABSTRAKSI 

Meylina Syahda, (2023). Pengaruh Leverage, Beban Pajak, Tunneling Incentive 

Terhadap Keputusan Transfer Pricing Pada Perusahaan Sektor Konsumen primer yang 

Terdaftar di Bursa Efek Indonesia (BEI) Periode 2019-2021. Pembimbing: Dra. Rusma 

Nailiah, M. Si, Ak, CA, CPA 

Penelitian ini dilakukan untuk menguji dan menganalisis (1) pengaruh leverage 

terhadap keputusan transfer pricing, (2) pengaruh beban pajak terhadap keputusan 

transfer pricing, (3) pengaruh tunneling incentive terhadap keputusan transfer pricing 

pada perusahaan sektor konsumen primer yang terdaftar di Bursa Efek Indonesia (BEI) 

periode 2019-2021. 

Populasi dari penelitian ini adalah perusahaan manufaktur sektor konsumen 

primer yang terdaftar di Bursa Efek Indonesia (BEI) periode 2019-2021. Sampel 

penelitian terdiri dari 23 perusahaan manufaktur sektor konsumen primer. Metode 

pengambilan sampel yang digunakan dalam penelitian ini adalah purposive sampling 

dengan kriteria tertentu yang menghasilkan 69 sampel. Teknik analisis yang digunakan 

adalah analisis regresi logistik dengan menggunakan program Statistical Product and 

Service Solution (SPSS) versi 26. 

Hasil penelitian ini membuktikan bahwa (1) leverage tidak berpengaruh 

terhadap keputusan transfer pricing, (2) beban pajak tidak berpengaruh terhadap 

keputusan transfer pricing, (3) tunneling incentive berpengaruh terhadap keputusan 

transfer pricing. 

Kata Kunci: Leverage, Beban Pajak, Tunneling Incentive, Transfer Pricing 
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