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ABSTRAK

Abdul Basit Maisur, D1A213081, 2018, Pengaruh Store Atmosphere dan
Kualitas Produk Terhadap Kepuasan Konsumen KFC Km. 34,5 Banjarbaru. Dibawah
bimbingan Hj. Nurul Wahyuni dan Sugiharto.

Penelitian ini bertujuan untuk menguji Pengaruh Store Atmosphere (X;) dan
Kualitas Produk (X,) Terhadap Kepuasan Konsumen (Y). Pendekatan penelitian
yang digunakan adalah pendekatan kuantitatif dengan tipe penelitian deskriptif.
Sampel diambil sebanyak 110 responden dengan teknik Sampling Purposive.
Pengumpulan data menggunakan kuesioner, sedangkan analisis data menggunakan
regresi linier berganda.

Hasil penelitian membuktikan Store Atmosphere (X;) berpengaruh signifikan
secara parsial terhadap Kepuasan Konsumen (YY) dengan besar pengaruh 0,111 atau
sebesar 11.1%, dan Kualitas Produk (X,) berpengaruh signifikan secara parsial
terhadap Kepuasan Konsumen (YY) dengan besar pengaruh 0,535 atau sebesar 53.5%.
Store Atmosphere (X;) dan Kualitas Produk (X,) berpengaruh signifikan secara
simultan terhadap Kepuasan Konsumen (Y) dengan besar pengaruh 0.369 atau
sebesar 36.9%. Berdasarkan hasil penelitian ini dapat disimpulkan semakin baik
Store Atmosphere dan Kualitas Produk maka akan mempengaruhi meningkatnya
Kepuasan Konsumen pada KFC Km. 34,5 Banjarbaru.

Kata Kunci: Store Atmosphere, Kualitas Produk, Kepuasan Konsumen



Abstract

Abdul Basit Maisur, D1A213081, 2018, The Influence of Store Atmosphere
and Product Quality on KFC Km. 34.5 Banjarbaru Consumer Satisfaction. Guided by
Hj. Nurul Wahyuni and Sugiharto.

This study aims to examine the Effect of Store Atmosphere (X1) and Product
Quality (X2) on Consumer Satisfaction (Y). The research used a quantitative
approach with the type of descriptive research. The sample taken was a total of 110
respondents with Purposive Sampling techniques. Data was collected using
questionnaire, while data analysis uses multiple linear regression.

The results of the study prove that the Store Atmosphere ((X1) has a
significant partial effect on Consumer Satisfaction (Y) with a large influence of 0.111
or 11.1%, and Product Quality (X2) has a significant partial effect on Consumer
Satisfaction (Y) with a magnitude of 0.535 or 53.5%. Store Atmosphere (X1) and
Product Quality (X2) simultaneously have a significant effect on Consumer
Satisfaction (Y) with a large influence of 0.369 or 36.9%. Based on the results of this
study, it can be concluded that the better Store Atmosphere and Product Quality will
influence the increase in Consumer Satisfaction at KFC Km. 34.5 Banjarbaru.

Keywords: Store Atmosphere, Product Quality, Consumer Satisfaction
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