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ABSTRAK 

Dewi Mardiati, 2010412320004, 2024. Pengaruh Word of Mouth (Wom) 

dan Brand Awareness terhadap Keputusan Pembelian Garnier Micellar Water di 

Kota Banjarmasin, di bawah bimbingan Taharuddin. 

Penelitian ini dilakukan bertujuan menguji pengaruh secara parsial dan 

simultan variabel word of mouth dan brand awareness terhadap keputusan 

pembelian Garnier Micellar Water di Kota Banjarmasin. Penelitian ini 

menggunakan pendekatan kuantitatif. Sampel ditetapkan sebanyak 100 konsumen 

Garnier Micellar Water di Kota Banjarmasin yang dipilih menggunakan accidental 

sampling. Data dikumpulkan melalui kuesioner, kemudian di uji hipotesis 

menggunakan regresi linier berganda. 

Hasil penelitian ini menunjukkan word of mouth berpengaruh signifikan 

secara parsial terhadap keputusan pembelian Garnier Micellar Water di Kota 

Banjarmasin, brand awareness berpengaruh tidak signifikan secara parsial terhadap 

keputusan pembelian Garnier Micellar Water di Kota Banjarmasin, serta word of 

mouth dan brand awareness berpengaruh signifikan secara simultan terhadap 

keputusan pembelian Garnier Micellar Water di Kota Banjarmasin. 

Kata Kunci: Word of Mouth, Brand Awareness, Keputusan Pembelian 
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ABSTRACT 

Dewi Mardiati, 2010412320004, 2024. The Influence of Word of Mouth 

(Wom) and Brand Awareness on Garnier Micellar Water Purchasing Decisions in 

Banjarmasin City, under the guidance of Taharuddin. 

This research was conducted with the aim of testing the partial and 

simultaneous influence of word of mouth and brand awareness variables on 

purchasing decisions for Garnier Micellar Water in Banjarmasin City. This study 

uses a quantitative approach. The sample was determined as 100 Garnier Micellar 

Water consumers in Banjarmasin City who were selected using accidental 

sampling. Data was collected through a questionnaire, then hypothesis tested using 

multiple linear regression. 

The results of this research show that word of mouth has a partially 

significant effect on the decision to purchase Garnier Micellar Water in 

Banjarmasin City, brand awareness has a partially significant effect on the decision 

to purchase Garnier Micellar Water in Banjarmasin City, and word of mouth and 

brand awareness have a significant effect simultaneously on decision to purchase 

Garnier Micellar Water in Banjarmasin City. 

Keywords: Word of Mouth, Brand Awareness, Purchasing Decisions  
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