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ABSTRACT 
Muhammad Andri Firmansyah Faris (2023) The Influence of Emotional Marketing, 

Celebrity Endorser Cak Lontong, and Brand Awareness on the Purchase Intention 

of Sprite in Banjarmasin.  

Advisor: Tinik Sugiati. 

This modern beverage industry in Indonesia is experiencing rapid 

development. Innovation and demand are increasing. Likewise, consumers in the 

city of Banjarmasin have the characteristics of today's consumers. Sprite as one of 

the instant drinks that has long been distributed in Indonesia has become one of the 

choices when consumers are shopping. This study has a problem formulation to see 

the influence of emotional marketing, celebrity endorsers and brand awareness on 

purchase intention. The purpose of this study is to analyze the influence of 

emotional marketing, celebrity endorsers and brand awareness on purchase 

intention. 

This type of research is explanatory research. The sampling technique in 

this study used purposive sampling technique. The research sample was person who 

acommunity domiciled in Banjarmasin City and who saw advertisements for Sprite 

products delivered or voiced over by Indonesian comedian Cak Lontong. The 

number of samples obtained was 104 respondents. The study was analyzed using 

multiple linear regression. 

The results of this study show that emotional marketing and brand 

awareness have a significant effect on the purchase intention of Sprite products. 

While celebrity endorser is stated to have no significant effect. However, celebrity 

endorser in this case needs to be further analyzed in the next study. 

 

Keywords: Sprite, Emotional Marketing, Celebrity Endorser, Brand Awareness, 

Purchase Intention, Linear Regression, Banjarmasin.  
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ABSTRAKSI 
Muhammad Andri Firmansyah Faris (2023) Pengaruh Emotional Marketing, 

Celebrity Endorser Cak Lontong, dan Brand Awareness terhadap Purchase 

Intention Produk Minuman Bersoda Sprite di Banjarmasin. 

Pembimbing: Tinik Sugiati. 

Industri minuman modern ini di Indonesia mengalami perkembangan pesat. 

Inovasi dan permintaan pun semakin meningkat. Begitu pun konsumen yang ada di 

kota Banjarmasin memiliki karakteristik konsumen masa kini. Sprite sebagai salah 

satu minuman instan yang telah lama terdistribusi di Indonesia telah menjadi salah 

satu pilihan ketika konsumen sedang berbelanja. Penelitian ini memiliki rumusan 

masalah untuk melihat pengaruh emotional marketing, celebrity endorser dan 

brand awareness terhadap purchase intention. Tujuan penelitian ini adalah untuk 

menganalisis pengaruh yang ditimbulkan oleh emotional marketing, celebrity 

endorser dan brand awareness terhadap purchase intention. 

Jenis penelitian ini merupakan explanatory research. Teknik pengambilan 

sampel dalam penelitian ini menggunakan teknik purposive sampling. Sampel 

penelitian adalah masyarakat yang berdomisili di Kota Banjarmasin dan melihat 

iklan produk Sprite yang disampaikan atau diisi suara (voice over) oleh komedian 

Indonesia Cak Lontong. Jumlah sampel yang didapatkan sebanyak 104 responden. 

Penelitian ini dianalisis menggunakan regresi linier berganda. 

Hasil dari penelitian ini menunjukkan bahwa emotional marketing dan 

brand awareness berpengaruh signifikan terhadap purchase intention produk Sprite. 

Sedangkan celebrity endorser dinyatakan tidak berpengaruh signifikan. Namun, 

celebrity endorser dalam hal ini perlu dianalisis lebih lanjut pada penelitian 

berikutnya. 

 

Kata kunci: Sprite, Emotional Marketing, Celebrity Endorser, Brand Awareness, 

Purchase Intention, Regresi Linier Berganda, Banjarmasin.  
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