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ABSTRAK 

 Nabila Aziza, 2210412220035, 2026. Pengaruh Fear of Missing Out 

(FoMO) dan Gaya Hidup Konsumtif terhadap Keputusan Pembelian Menggunakan 

Shopee PayLater (Studi Pada Mahasiswa Universitas Lambung Mangkurat), di 

bawah bimbingan: Muhammad Fathoni. 

 Penelitian ini untuk mengetahui dan menguji pengaruh fear of missing out 

(FoMO) dan gaya hidup konsumtif secara parsial maupun simultan, serta 

menganalisis variabel mana antara fear of missing out (FoMO) dan gaya hidup 

konsumtif yang lebih berpengaruh terhadap keputusan pembelian menggunakan 

Shopee PayLater. 

 Penelitian ini menggunakan pendekatan kuantitatif, dengan desain 

penelitian eksplanatori. Lokasi penelitian berada di Universitas Lambung 

Mangkurat, Kota Banjarmasin, Kalimantan Selatan. Populasi dalam penelitian ini 

adalah mahasiswa Program Studi Administrasi Bisnis, Universitas Lambung 

Mangkurat (ULM) angkatan 2022-2024 yang pernah menggunakan layanan Shopee 

PayLater dalam melakukan transaksi pembelian selama 5 bulan terakhir, besar 

sampel terdiri dari 106 responden yang dipilih melalui teknik non-probability 

sampling. Pengumpulan data dilakukan dengan menggunakan kuesioner, kemudian 

dianalisis dengan analisis regresi linear berganda menggunakan software SPSS 

versi 30. 

 Hasil penelitian menunjukkan bahwa Fear of Missing Out (FoMO) 

berpengaruh tidak signifikan terhadap Keputusan Pembelian. Gaya Hidup 

Konsumtif berpengaruh tidak signifikan terhadap Keputusan Pembelian. Fear of 

Missing Out (FoMO) dan Gaya Hidup Konsumtif berpengaruh signifikan terhadap 

keputusan pembelian. Fear of Missing Out (FoMO) memiliki pengaruh yang lebih 

besar terhadap Keputusan Pembelian dibandingkan Gaya Hidup Konsumtif. 

 

Kata Kunci: Fear of Missing Out, Gaya Hidup Konsumtif, Keputusan Pembelian, 

Shopee PayLater 
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ABSTRACT 

 Nabila Aziza, 2210412220035, 2026. The Influence of Fear of Missing Out 

(FoMO) and a Consumptive Lifestyle on Purchasing Decisions using Shopee 

PayLater (A Study of Students at Lambung Mangkurat University), under the 

guidance of Muhammad Fathoni. 

This study aims to determine and test the influence of fear of missing out 

(FoMO) and a consumptive lifestyle, both partially and simultaneously, and to 

analyze which variable, between fear of missing out (FoMO) and a consumptive 

lifestyle, has the greatest influence on purchasing decisions using Shopee PayLater. 

This study uses a quantitative approach with an explanatory research 

design. The research location is at Lambung Mangkurat University, Banjarmasin 

City, South Kalimantan. The population in this study were students of the Business 

Administration Study Program, Lambung Mangkurat University (ULM), intakes of 

2022-2024 who have used the Shopee PayLater service for purchasing transactions 

in the past 5 months. The sample size consisted of 106 respondents selected using 

a non-probability sampling technique. Data was collected using a questionnaire 

and then analyzed using multiple linear regression analysis using SPSS version 30 

software. 

The results showed that Fear of Missing Out (FoMO) had no significant 

effect on Purchasing Decisions. A Consumptive Lifestyle had no significant effect 

on Purchasing Decisions. Both Fear of Missing Out (FoMO) and Consumptive 

Lifestyle significantly influenced purchasing decisions. Fear of Missing Out 

(FoMO) had a greater influence on Purchasing Decisions than Consumptive 

Lifestyle. 

 

Keywords: Fear of Missing Out, Consumptive Lifestyle, Purchasing Decisions, 

Shopee PayLater  
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