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Pengaruh Instagram Ads Terhadap Minat Beli Jasa Foto Dan Video Hassa 

Photoworks Di Banjarmasin 

Wahyu Pangestu Rimbawan 

Abstrak 

Penyampaian komunikasi dan informasi kemudian berkembang dari waktu 

ke waktu seiring adanya perubahan masyarakat industri yang bergerak menjadi 

masyarakat modern, sehingga mendorong terciptanya tradisi baru dalam proses 

komunikasi yang serba canggih. Komunikasi dalam pemasaran di era modern 

dilakukan melalui berbagai media sosial terutama instagram. Penelitian ini 

terfokus pada pengaruh penggunaan instagram ads sebagai media promosi jasa 

foto dan video @hassa.photoworks. Tujuan penelitian ini untuk mengetahui 

pengaruh iklan menggunakan instagram ads terhadap minat beli jasa foto & video 

@hassa.photoworks. Penelitian menggunakan metode penelitian kuantitatif 

deskriptif dan teknik analisis data yaitu analisis deskriptif menggunakan SPSS. 

Hasil analisis data menunjukkan bahwa Hasil uji t menunjukkan t hitung (17,370) 

dan nilai t tabel (1,987). Artinya ada hubungan positif antara instagram ads dan 

minat beli jasa foto dan video Hassa Photoworks di Banjarmasin. Data yang 

disajikan memiliki nilai signifikansi sebesar 0,000 dengan nilai koefisien 

determinasi sebesar 0,755 atau 75,5%. Hal tersebut menunjukkan bahwa hipotesis 

dalam penelitian ini diterima. 

Kata Kunci: Instagram Ads, Minat Beli, Foto dan Video. 

  



 
 

 
 

The Effect Of Instagram Ads On Buying Interest In Hassa Photoworks Photo 

And Video Services In Banjarmasin 

Wahyu Pangestu Rimbawan 

Abstact 

The delivery of communication and information then develops from time to 

time along with the changes in industrial societies that move into modern 

societies, thus encouraging the creation of new traditions in a sophisticated 

communication process. Communication in marketing in the modern era is 

carried out through various social media, especially Instagram. This research 

focuses on the effect of using instagram ads as a promotional medium for photo 

and video services @hassa.photoworks. The purpose of this study was to 

determine the effect of advertising using instagram ads on buying interest in photo 

& video services @hassa.photoworks. The study used descriptive quantitative 

research methods and data analysis techniques, namely descriptive analysis using 

SPSS. The results of data analysis show that the t test results show t count 

(17.370) and t table value (1.987). This means that there is a positive relationship 

between Instagram ads and buying interest in Hassa Photoworks photo and video 

services in Banjarmasin. The data presented has a significance value of 0.000 

with a coefficient of determination of 0.755 or 75.5%. This shows that the 

hypothesis in this study is accepted. 

Keywords: Instagram Ads, Purchase Interest, Photos and Videos. 
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