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ABSTRACT

Azmi Azhari Primadana (2026). Analysis of the Sustainable Tourism Experience in Enhancing
Tourists” Revisit Intention to Mount Parung in the Nusantara Capital City Area. Supervisor : RR
Yulianti Prihatiningrum.

Keywords: Sustainable Tourism, Memorable Tourism Experience, Digital Technology, Government
Support, Revisit Intention.

This study aims to analyze the influence of economic, environmental, and socio-cultural
aspects as dimensions of sustainable tourism on memorable tourism experience (MTE) and revisit
intention of tourists at Gunung Parung in the Nusantara Capital City (IKN) area, as well as to examine
the moderating roles of digital technology and government support. This study addresses a gap in the
literature, which has predominantly treated tourism sustainability as a single construct, without
decomposing its dimensions within an integrated model.

A quantitative approach was employed, using purposive sampling to target 346 tourists who
had previously visited Gunung Parung. Data were collected through a Likert-scale questionnaire and
analyzed using Partial Least Squares-Structural Equation Modelling (PLS-SEM) with SmartPLS 4.0.
The testing procedure included evaluation of the outer model (convergent and discriminant validity,
and reliability) as well as the inner model (path coefficients, mediation, moderation, and total effect
tests).

The findings reveal that the environmental aspect had a positive and significant effect on
MTE, while the economic and socio-cultural aspects do not significantly influence MTE. All three
sustainability dimensions had positive and significant effects on revisit intention, with the socio-
cultural dimension showing the largest overall influence in the model. MTE positively and
significantly influences revisit intention and partially mediates the effect of the environmental aspect
on revisit intention; however, MTE mediation for the economic and socio-cultural aspects is not
supported. Digital technology did not moderate the influence of any sustainability dimension on
MTE. Government support has been shown to negatively moderate the influence of environmental
factors on MTE, suggesting that excessive institutional intervention may weaken the naturalness and
authenticity of the nature-based experience that constitutes the destination’s primary attraction.

These findings affirm that the quality of the natural environment is the most powerful sensory
stimulus in forming deep and lasting tourism memories at Gunung Parung. Revisit loyalty is
influenced in multiple dimensions by all three sustainability aspects through both direct and indirect
pathways. This study contributes empirically to the development of an experience-based sustainable
tourism model relevant for nature-based tourism destinations in the IKN area.

Banjarmasin, June 22, 2026
Approved by:




ABSTRAK

Azmi Azhari Primadana (2026). Analisis Sustainable Tourism Experince Dalam
Meningkatkan Revisit Intention Wisatawan Gunung Parung Di Kawasan Ibu Kota
Nusantara

Pembimbing : RR Yulianti Prihatiningrum

Penelitian ini bertujuan menganalisis pengaruh aspek ekonomi, lingkungan,
dan sosial budaya sebagai dimensi pariwisata berkelanjutan terhadap memorable
tourism experience (MTE) dan revisit intention wisatawan Gunung Parung di
kawasan Ibu Kota Nusantara (IKN), serta menguji peran digital technology dan
government support sebagai variabel moderasi. Penelitian ini mengisi kesenjangan
literatur yang masih memandang keberlanjutan pariwisata sebagai konstruk tunggal
tanpa menguraikan dimensinya secara terpisah dalam satu model terintegrasi.

Pendekatan kuantitatif diterapkan dengan teknik purposive sampling
terhadap 346 responden wisatawan Gunung Parung. Data dikumpulkan melalui
kuesioner berskala Likert dan dianalisis menggunakan Partial Least Squares-
Structural Equation Modeling (PLS-SEM) berbantuan SmartPLS 4.0. Prosedur
pengujian mencakup evaluasi outer model (validitas konvergen, diskriminan, dan
reliabilitas) serta inner model (uji koefisien jalur, mediasi, moderasi, dan total efek).

Hasil penelitian menunjukkan bahwa aspek lingkungan berpengaruh positif
dan signifikan terhadap MTE, sementara aspek ekonomi dan sosial budaya tidak
berpengaruh signifikan terhadap MTE. Ketiga dimensi keberlanjutan terbukti
berpengaruh positif dan signifikan terhadap revisit intention, dengan aspek sosial
budaya memiliki total pengaruh terbesar dalam model. MTE terbukti berpengaruh
positif dan signifikan terhadap revisit intention serta memediasi secara parsial
pengaruh aspek lingkungan terhadap revisit intention, sedangkan mediasi pada
aspek ekonomi dan sosial budaya tidak terbukti. Digital technology tidak terbukti
memoderasi pengaruh ketiga dimensi keberlanjutan terhadap MTE. Government
support hanya terbukti memoderasi secara negatif pengaruh aspek lingkungan
terhadap MTE, mengindikasikan bahwa intervensi institusional yang berlebihan
dapat melemahkan keasrian dan keaslian pengalaman alam yang menjadi daya tarik
utama destinasi.

Temuan ini menegaskan bahwa kualitas lingkungan alam merupakan
stimulasi sensoris terkuat dalam pembentukan kenangan wisata yang mendalam di
Gunung Parung. Loyalitas kunjungan ulang dipengaruhi secara multidimensi oleh
ketiga aspek keberlanjutan melalui jalur langsung maupun tidak langsung.
Penelitian ini berkontribusi secara empiris dalam mengembangkan model
pariwisata berkelanjutan berbasis pengalaman yang relevan bagi destinasi wisata
alam di kawasan IKN.
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Kata Kunci: Sustainable Tourism, Memorable Tourism Experience, Digital
Technology, Government Support, Revisit Intention.
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