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ABSTRAK 

Dian Firna Muthia (2024), “Faktor-Faktor Yang Mempengaruhi Internet 

Financial Reporting (Studi Pada   Perusahaan High Profile Yang Terdaftar Di Bursa 

Efek Indonesia)”. Pembimbing Prof. Dr. Syaiful Hifni, Drs., Ec., M.Si., Ak., CA. 

Dan Dr. Sarwani, Drs., M.Si., Ak., CA., CPA. 

 Penelitian ini membahas tentang faktor-faktor yang mempengaruhi internet 

financial reporting dengan variabel independen yang meliputi profitabilitas, 

likuiditas, leverage, ukuran perusahaan, pertumbuhan perusahaan dan dewan 

komisaris independen. Variabel dependen yang digunakan adalah Internet 

Financial Reporting. Sampel dipilih menggunakan metode purposive sample dan 

diperoleh sebanyak 13 sampel perusahaan high profile dengan periode 4 tahun dari 

tahun 2019 sampai dengan tahun 2022. Alat analisis yang digunakan adalah analisis 

regresi linier berganda. Hasil penelitian menunjukkan bahwa profitabilitas, 

likuiditas, dan leverage terbukti berpengaruh signifikan terhadap internet financial 

reporting sedangkan ukuran perusahaan, pertumbuhan perusahaan dan dewan 

komisaris independen tidak berpengaruh terhadap internet financial reporting.  

 

Kata Kunci: profitabilitas, likuiditas, leverage, ukuran perusahaan, pertumbuhan 

perusahaan, dewan komisaris independen, internet financial reporting. 
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ABSTRACT 

Dian Firna Muthia (2024), "Factors that Influence Internet Financial Reporting 

(Study of High Profile Companies Listed on the Indonesian Stock Exchange)". 

Advisor:  Prof. Dr. Syaiful Hifni, Drs., Ec., M.Si., Ak., CA. Dan Dr. Sarwani, Drs., 

M.Si., Ak., CA., CPA. 

   This research discusses the factors that influence internet financial 

reporting with independent variables which include profitability, liquidity, 

leverage, company size, company growth and independent board of commissioners. 

The dependent variable used is Internet Financial Reporting. The sample was 

selected using the purposive sample method and obtained a total of 13 samples of 

hifh company profiles over a 4 year period from 2019 to 2022. The analytical tool 

used was multiple linear regression analysis. The research results showed that 

profitability, liquidity and leverage are proven to have a significant effect on 

internet financial reporting, while company size, company growth and independent 

board of commissioners have no effect on internet financial reporting. 

 

Keywords: profitability, liquidity, leverage, company size, company growth, 

independent board of commissioners, internet financial reporting.
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