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ABSTRACT  

 Aprillia, Sella (2024). The Impact of Market Orientation, Product 

Innovation, Product Quality on Competitive Advantage in Furniture MSMEs in 

Banjarmasin City. 

Advisor : Akhmad Supriyanto, SE,MM 

 This research aims to analyze the impact of Market Orientation, Product 

Innovation, and Product Quality on Competitive Advantage in MSMEs Furniture in 

Banjarmasin City. Using Non-Probability Sampling through Saturated Sampling 

technique, the research involved 48 owners and managers of MSMEs Furniture. 

Data were collected using questionnaires and analyzed using PLS-SEM technique. 

The research results confirm that Market Orientation has a positive and 

significant influence on Competitive Advantage. However, Product Innovation and 

Product Quality do not have  influence on Competitive Advantage, as indicated bye 

the t-statistic and p-value. These findings provide important insights into the factors 

influencing the competitive advantage of MSMEs, especially in the furniture sector 

on Banjarmasin City. 

Keywords: Market Orientation, Product Innovation, Product Quality, Competitive 

Advantage, Furniture MSMEs 
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ABSTRAK 

Aprillia, Sella (2024). Pengaruh Orientasi Pasar, Inovasi Produk, Kualitas 

Produk terhadap Keunggulan Bersaing pada UMKM Mebel di Kota Banjarmasin.  

Pembimbing: Akhmad Supriyanto, SE,MM 

 Penelitian ini bertujuan untuk mengkaji dampak Orientasi Pasar, Inovasi 

Produk, dan Kualitas Produk terhadap Keunggulan Bersaing pada UMKM Mebel 

di Kota Banjarmasin. Dengan menggunakan teknik Non-Probability Sampling 

melalui Sampel Jenuh, penelitian melibatkan 48 pemilik sekaligus pengelola 

UMKM Mebel. Data dikumpulkan menggunakan kuesioner dan dianalisis 

menggunakan teknik PLS-SEM. 

 Hasil penelitian menegaskan bahwa Orientasi Pasar memiliki pengaruh 

positif dan signifikan terhadap Keunggulan Bersaing. Namun, Inovasi Produk  dan 

Kualitas Produk tidak memiliki pengaruh terhadap Keunggulan Bersaing, 

ditunjukkan oleh nilai t-statistik dan p-value. Temuan ini memberikan pemahaman 

penting tentang faktor-faktor yang mempengaruhi keunggulan bersaing UMKM, 

terutama di sektor mebel di Kota Banjarmasin. 

Kata Kunci: Orientasi Pasar, Inovasi Produk, Kualitas Produk, Keunggulan 

Bersaing, UMKM Mebel 
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