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ABSTRAK

Margareta Setyorini 1710412320021, 2024, Pengaruh Citra Merek.
Promosi dan Ketersediaan Produk Terhadap Minat Beli Ulang Konsumen
Produk Pasta Gigi Pepsodent Siwak 150gr di Mini Market Al Zahra
Banjarbaru. Dibimbing oleh Setio Utomo.

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh secara
parsial dan simultan Citra Merek, Promosi dan Ketersediaan Produk terhadap
Minat Beli Ulang Konsumen Produk Pasta Gigi Pepsodent Siwak 150gr di
Mini Market Al Zahra Banjarbaru.

Penelitian ini merupakan penelitian kuantitatif, desain penelitian ini adalah
metode asosiatif. Pengambilan sampel dalam penelitian ini menggunakan teknik
accidental sampling, sehingga jumlah sampel penelitian adalah 65 responden
menggunakan rumus Ferdinand. Data yang digunakan diambil dari kuesioner,
analisis data menggunakan analisis regresi linier berganda.

Hasil penelitian menunjukan bahwa 1) Citra Merek berpengaruh tidak
signifikan secara parsial terhadap Minat Beli Ulang Konsumen Produk Pasta
Gigi Pepsodent Siwak 150gr di Mini Market Al Zahra Banjarbaru. 2) Promosi
berpengaruh signifikan secara parsial terhadap Minat Beli Ulang Konsumen
Produk Pasta Gigi Pepsodent Siwak 150gr di Mini Market Al Zahra
Banjarbaru. 3) Ketersediaan Produk berpengaruh signifikan secara parsial

terhadap Minat Beli Ulang Konsumen Produk Pasta Gigi Pepsodent Siwak
150gr di Mini Market Al Zahra Banjarbaru. Dan 4) Citra Merek, Promosi dan
Ketersediaan Produk berpengaruh signifikan secara simultan terhadap Minat Beli
Ulang Konsumen Produk Pasta Gigi Pepsodent Siwak 150gr di Mini Market

Al Zahra Banjarbaru.

Kata Kunei : Citra Merek, Promosi, Ketersediaan Produk, dan Minat Beli Ulang.
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ABSTRACT

Margareta Sewyorini 1710412320021, 2024, The Influence of Brand
Image. Promotion and Product Availability on Consumer Repurchase Interest of
Pepsodent Siwak Toothpaste 150gr Products at Al Zahra Banjarbaru Mini
Market. Supervised by Setio Utomo.

This study aims to determine and test the partial and simultaneous
influence of Brand Image, Promotion and Product Availability on Consumer
Repurchase Interest of Pepsodent Siwak Toothpaste 150gr Products at Al Zahra
Banjarbaru Mini Market.

This research is a quantitative study, the research design is an associative
method. Sampling in this study used the accidental sampling technique, so the
number of research samples was 65 respondents using the Ferdinand formula.
The data used were taken from the questionnaire, data analysis using multiple
linear regression analysis.

The results of the study showed that 1) Brand Image has an insignificant
partial effect on Consumer Repurchase Interest of Pepsodent Siwak Toothpaste
150gr Products at Al Zahra Banjarbaru Mini Market. 2) Promotion has a
significant partial effect on Consumer Repurchase Interest of Pepsodent Siwak
Toothpaste 150gr Products at Al Zahra Bawjarbaru Mini Market. 3) Product

Availability has a significant partial effect on Consumer Repurchase Interest of

Pepsodent Siwak Toothpaste 150gr Products at Al Zahra Banjarbaru Mini
Market. And 4) Brand Image, Promotion and Product Availability have a
significant simultaneous effect on Consumer Repurchase Interest of Pepsodent
Siwak Toothpaste 150gr Products at Al Zahra Banjarbaru Mini Market.

Keywords: Brand Image, Promotion, Product Availability, and Repurchase
Interest.
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