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ABSTRAK

Lorenza Carnova, 2110412220034, 2025. Pengaruh Online Customer
Review dan Online Customer Rating Terhadap Keputusan Pembelian Produk Jiniso
Baggy Loose Pada Aplikasi Shopee di Banjarmasin, di bawah bimbingan: Dr.
Taharuddin, S.Sos, MM

Penelitian ini dilakukan bertujuan untuk menguji dan mengetahui pengaruh
secara parsial dan simultan untuk variabel online customer review dan online
customer rating terhadap keputusan pembelian produk Jiniso Baggy Loose pada
aplikasi shopee di Banjarmasin.

Pendekatan penelitian yang digunakan yaitu pendekatan kuantitatif dengan
lokasi pada Kota Banjarmasin. Responden pada penelitian ini sebanyak 100
responden yang telah membeli produk Jiniso Baggy Loose. Jenis sampling yang di
terapkan menggunakan accidental sampling metode berdasarkan pada kriteria
dalam suatu populasi. Analisis data dilakukan melalui regresi linear
berganda dengan bantuan perangkat lunak SPSS Statistics versi 21.

Hasil dari penelitian ini menunjukkan bahwa online customer review
berpengaruh signifikan secara parsial terhadap keputusan pembelian produk Jiniso
Baggy Loose pada aplikasi Shopee. Online customer rating berpengaruh signifikan
secara parsial terhadap keputusan pembelian produk Jiniso Baggy Loose pada
aplikasi Shopee. Serta online customer review dan online customer rating
berpengaruh signifikan secara simultan terhadap keputusan pembelian produk
Jiniso Baggy Loose pada aplikasi Shopee.

Kata Kunci: Online Customer Review, Online Customer Rating, Keputusan
Pembelian.



ABSTRACT

Lorenza Carnova, 2110412220034, 2025. The Influence of Online Customer
Review and Online Customer Rating on Purchase Decisions for Jiniso Baggy Loose
Products on the Shopee Application in Banjarmasin, under the guidance of: Dr.
Taharuddin, S.Sos, MM

This study was conducted with the aim of testing and determining the partial
and simultaneous influence of online customer review and online customer rating
variables on purchasing decisions for Jiniso Baggy Loose products on the Shopee
application in Banjarmasin.

The research approach used is a quantitative approach with a location in
Banjarmasin City. Respondents in this study were 100 respondents who had
purchased Jiniso Baggy Loose products. The type of sampling applied used the
accidental sampling method based on criteria in a population. Data analysis was
carried out through multiple linear regression with the help of SPSS Statistics
software version 21.

The results of this study indicate that online customer reviews have a
significant partial effect on purchasing decisions for Jiniso Baggy Loose products
on the Shopee application. Online customer rating has a significant partial effect
on purchasing decisions for Jiniso Baggy Loose products on the Shopee
application. As well as online customer reviews and online customer ratings have
a significant simultaneous effect on purchasing decisions for Jiniso Baggy Loose
products on the Shopee application.

Keywords: Online Customer Review, Online Customer Rating, Purchasing
Decision.
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