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ABSTRACT 

Noor Janna Tunni’mah (2026). The Influence of Personality Trait Dimensions on 

Impulsive Buying Mediated by Self-Control among Generation Z TikTok Shop Users 

in Banjarmasin. Supervisor: Bapak H. Ikhwan Faisal, S.E., M.Si., Ak., CA., ACPA., 

This study aims to analyze the effects of personality trait dimensions, consisting of 

extraversion, neuroticism, and conscientiousness, on impulsive buying, both directly 

and through self-control, among Generation Z TikTok Shop users in Banjarmasin. 

This study employed a quantitative approach with an explanatory and cross-

sectional design. The sample consisted of 120 respondents selected using purposive 

sampling. The respondents were required to reside in Banjarmasin, belong to 

Generation Z and be at least 18 years old, have actively used TikTok Shop in recent 

months, and have made an impulsive purchase through TikTok Shop. Data were 

collected through an online questionnaire and analyzed using Partial Least 

Squares–Structural Equation Modeling (PLS-SEM) with SmartPLS. The results 

show that extraversion and neuroticism have positive and significant effects on 

impulsive buying, whereas conscientiousness has no significant direct effect on 

impulsive buying. Extraversion has no significant effect on self-control. Neuroticism 

has a positive and significant effect on self-control; however, the observed direction 

is contrary to the hypothesized negative relationship. Meanwhile, conscientiousness 

has a positive and significant effect on self-control, while self-control has a negative 

and significant effect on impulsive buying. The mediation analysis indicates that self-

control does not mediate the effects of extraversion and neuroticism on impulsive 

buying but mediates the effect of conscientiousness on impulsive buying. These 

findings demonstrate that each personality trait dimension has a distinct pattern of 

influence. The effect of conscientiousness on impulsive buying operates through 

increased self-control, whereas the effects of extraversion and neuroticism on 

impulsive buying are more evident through their direct relationships. 

Keywords: personality traits, extraversion, neuroticism, conscientiousness, self-

control, impulsive buying, TikTok Shop 
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ABSTRAK 

Noor Janna Tunni’mah (2026). Pengaruh Dimensi Personality Traits terhadap 

Impulsive Buying yang dimediasi oleh Self-Control pada Gen Z Pengguna TikTok 

Shop di Banjarmasin. Pembimbing: Bapak H. Ikhwan Faisal, S.E., M.Si., Ak., CA., 

ACPA., 

Penelitian ini bertujuan untuk menganalisis pengaruh dimensi personality traits 

yang terdiri atas extraversion, neuroticism, dan conscientiousness terhadap 

impulsive buying, baik secara langsung maupun melalui self-control, pada Generasi 

Z pengguna TikTok Shop di Kota Banjarmasin. Penelitian ini menggunakan 

pendekatan kuantitatif dengan desain eksplanatori dan cross-sectional. Sampel 

penelitian berjumlah 120 responden yang dipilih menggunakan teknik purposive 

sampling. Kriteria responden meliputi berdomisili di Kota Banjarmasin, termasuk 

Generasi Z yang telah berusia minimal 18 tahun, aktif menggunakan TikTok Shop 

dalam beberapa bulan terakhir, serta pernah melakukan pembelian impulsif melalui 

TikTok Shop. Data dikumpulkan melalui penyebaran kuesioner secara daring dan 

dianalisis menggunakan Partial Least Squares–Structural Equation Modeling (PLS-

SEM) dengan bantuan perangkat lunak SmartPLS. Hasil penelitian menunjukkan 

bahwa extraversion dan neuroticism berpengaruh positif dan signifikan terhadap 

impulsive buying, sedangkan conscientiousness tidak berpengaruh signifikan secara 

langsung terhadap impulsive buying. Extraversion tidak berpengaruh signifikan 

terhadap self-control. Neuroticism berpengaruh positif dan signifikan terhadap self-

control, tetapi arah pengaruh tersebut berlawanan dengan hipotesis yang 

memperkirakan pengaruh negatif. Sementara itu, conscientiousness berpengaruh 

positif dan signifikan terhadap self-control, sedangkan self-control berpengaruh 

negatif dan signifikan terhadap impulsive buying. Hasil pengujian mediasi 

menunjukkan bahwa self-control tidak memediasi pengaruh extraversion dan 

neuroticism terhadap impulsive buying, tetapi memediasi pengaruh 

conscientiousness terhadap impulsive buying. Temuan tersebut menunjukkan bahwa 

setiap dimensi personality traits memiliki pola pengaruh yang berbeda. Pengaruh 

conscientiousness terhadap impulsive buying berlangsung melalui peningkatan self-

control, sedangkan pengaruh extraversion dan neuroticism terhadap impulsive 

buying lebih terlihat secara langsung. 

Kata kunci: personality traits, extraversion, neuroticism, conscientiousness, self-

control, impulsive buying, TikTok Shop.



 
 

xv 

 

DAFTAR ISI 

LEMBAR LEGALITAS .................................................................................................... i 

LEMBAR PENGESAHAN UJIAN SKRIPSI ................................................................ ii 

BERITA ACARA PERBAIKAN SKRIPSI ................................................................... iii 

LEMBAR PERSETUJUAN SKRIPSI ........................................................................... iv 

LEMBAR BERITA ACARA SKRIPSI ......................................................................... iv 

LEMBAR SERTIFIKAT PLAGIASI ............................................................................ vi 

PERNYATAAN KEASLIAN TULISAN/ORISINALITAS ........................................ vii 

KATA PENGANTAR .................................................................................................... viii 

ABSTRACT ..................................................................................................................... xiii 

ABSTRAK ...................................................................................................................... xiv 

DAFTAR ISI.................................................................................................................... xv 

DAFTAR TABEL ........................................................................................................ xviii 

DAFTAR GAMBAR ...................................................................................................... xix 

DAFTAR LAMPIRAN ................................................................................................... xx 

BAB I  PENDAHULUAN ................................................................................................. 1 

1.1 Latar Belakang .................................................................................................... 1 

1.2 Rumusan Masalah ............................................................................................. 16 

1.3 Tujuan Penelitian .............................................................................................. 17 

1.4 Manfaat Penelitian ............................................................................................ 18 

1.5 Sistematika Pembahasan ................................................................................... 19 

BAB II  KAJIAN PUSTAKA ......................................................................................... 21 

2.1 Landasan Teori .................................................................................................. 21 

2.1.1 Extraversion .............................................................................................. 25 

2.1.2 Neuroticism ............................................................................................... 30 

2.1.3 Conscientiousness ..................................................................................... 34 

2.1.4 Self-control ................................................................................................ 39 

2.1.5 Impulsive Buying ....................................................................................... 45 

2.2 Hasil Penelitian Sebelumnya ............................................................................ 52 

BAB III  KERANGKA KONSEPTUAL DAN HIPOTESIS PENELITIAN ............. 61 

3.1 Kerangka Konseptual ........................................................................................ 61 

3.2 Hipotesis Penelitian .......................................................................................... 62 

3.2.1 Extraversion Berpengaruh Positif terhadap Impulsive Buying ................. 62 

3.2.2 Neuroticism Berpengaruh Positif terhadap Impulsive Buying ................... 63 

3.2.3 Conscientiousness Berpengaruh Negatif terhadap Impulsive Buying ....... 64 

3.2.4 Extraversion Berpengaruh negatif terhadap Self-control .......................... 65 

3.2.5 Neuroticism Berpengaruh Negatif terhadap Self-control .......................... 65 

3.2.6 Conscientiousness Berpengaruh positif terhadap Self-control .................. 66 

3.2.7 Self-control Berpengaruh negatif terhadap Impulsive Buying ................... 67 

3.2.8 Peran Self-control dalam Memediasi Pengaruh antara Extraversion 

terhadap Impulsive Buying ........................................................................................ 68 

3.2.9 Peran Self-control dalam Memediasi Pengaruh antara Neuroticism 

terhadap Impulsive Buying ........................................................................................ 69 



 
 

xvi 

 

3.2.10 Peran Self-control dalam Memediasi Pengaruh antara Conscientiousness 

terhadap Impulsive Buying ........................................................................................ 70 

BAB IV  METODE PENELITIAN ............................................................................... 71 

4.1 Ruang Lingkup Penelitian ................................................................................. 71 

4.2 Jenis Penelitian .................................................................................................. 72 

4.3 Tempat/Lokasi Penelitian ................................................................................. 73 

4.4 Unit Analisis ..................................................................................................... 73 

4.5 Populasi dan Sampel ......................................................................................... 74 

4.5.1 Populasi ..................................................................................................... 74 

4.5.2 Sampel ....................................................................................................... 75 

4.6 Variabel dan Definisi Operasioanl Variabel ..................................................... 77 

4.6.1 Variabel Independen ................................................................................. 78 

4.6.2 Variabel Intervening (Mediasi) ................................................................. 78 

4.6.3 Variabel Dependen .................................................................................... 78 

4.6.4 Definisi Operasional Variabel ................................................................... 78 

4.7 Jenis Data Penelitian ......................................................................................... 79 

4.8 Teknik Pengumpulan Data ................................................................................ 80 

4.9 Teknik Analisis Data ......................................................................................... 81 

4.9.1 Outer Model .............................................................................................. 82 

4.9.2 Inner Model ............................................................................................... 84 

BAB V PENELITIAN DAN ANALISIS ....................................................................... 89 

5.1 Gambaran Umum Objek Penelitian .................................................................. 89 

5.2 Hasil dan analisis .............................................................................................. 91 

5.2.1 Karakteristik responden ............................................................................ 91 

5.2.2 Deskripsi Statistik Variabel Penelitian.................................................... 100 

5.2.3 Uji Model Pengukuran (Outer Model) .................................................... 110 

5.2.4 Uji Model Struktural (Inner Model) ........................................................ 121 

5.2.5 Uji Hipotesis ........................................................................................... 126 

5.3 Pembahasan Hasil Penelitian .......................................................................... 132 

5.3.1 Pengaruh Extraversion terhadap Impulsive Buying ................................ 133 

5.3.2 Pengaruh Neuroticism terhadap Impulsive Buying.................................. 135 

5.3.3 Pengaruh Conscientiousness terhadap Impulsive Buying........................ 137 

5.3.4 Pengaruh Extraversion terhadap Self-control ......................................... 140 

5.3.5 Pengaruh Neuroticism terhadap Self-control .......................................... 142 

5.3.6 Pengaruh Conscientiousness terhadap Self-control ................................ 145 

5.3.7 Pengaruh Self-control Terhadap Impulsive Buying ................................. 148 

5.3.8 Self-control Memediasi Pengaruh Extraversion Terhadap Impulsive 

Buying 150 



 
 

xvii 

 

5.3.9 Self-control Memediasi Pengaruh Neuroticism Terhadap Impulsive Buying

 151 

5.3.10 Self-control Memediasi Pengaruh Conscientiousness Terhadap Impulsive 

Buying 153 

5.4 Implikasi Penelitian ........................................................................................ 155 

5.4.1 Implikasi Teoritis .................................................................................... 155 

5.4.2 Implikasi Praktis ..................................................................................... 157 

5.5 Keterbatasan Penelitian ................................................................................... 159 

BAB VI KESIMPULAN DAN SARAN ...................................................................... 162 

6.1 Kesimpulan ..................................................................................................... 162 

6.2 Saran ............................................................................................................... 164 

DAFTAR PUSTAKA .................................................................................................... 168 

LAMPIRAN................................................................................................................... 174 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xviii 

 

DAFTAR TABEL 

Tabel 1. 1 Persentase Tujuan Penduduk Mengakses Internet Menurut Provinsi Tahun 2024

 ............................................................................................................................................ 7 

Tabel 2. 1 Penelitian Terdahulu ........................................................................................ 52 

Tabel 4. 1 Definisi Operasional Variabel .......................................................................... 78 

Tabel 5. 1 Karakteristik Responden Berdasarkan Distribusi Wilayah .............................. 92 

Tabel 5. 2 Karakteristik Responden Berdasarkan Distribusi Jenis Kelamin ..................... 93 

Tabel 5. 3 Karakteristik Responden Berdasarkan Distribusi Usia .................................... 95 

Tabel 5. 4 Karakteristik Responden Berdasarkan Distribusi Jenis Pekerjaan ................... 96 

Tabel 5. 5  Karakteristik Responden Berdasarkan Distribusi Pendapatan/Uang Saku per 

Bulan ................................................................................................................................. 97 

Tabel 5. 6 Karakteristik Responden Berdasarkan Distribusi Frekuensi Berbelanja di TikTok 

Shop .................................................................................................................................. 98 

Tabel 5. 7  Kategori Jawaban responden  ....................................................................... 101 

Tabel 5. 8 Deskripsi Jawaban Responden Variabel Extraversion .................................. 101 

Tabel 5. 9  Deskripsi Jawaban Responden Variabel Neuroticism................................... 103 

Tabel 5. 10  Deskripsi Jawaban Responden Variabel Conscientiousness ....................... 104 

Tabel 5. 11 Deskripsi Jawaban Responden Variabel  Self-control ................................. 106 

Tabel 5. 12  Deskripsi Jawaban Responden Variabel  Impulsive Buying ....................... 108 

Tabel 5. 13 Tabel Hasil Outer Loading .......................................................................... 111 

Tabel 5. 14 Average Variance Extracted (AVE) ............................................................ 115 

Tabel 5. 15 Hasil Cross Loadings ................................................................................... 116 

Tabel 5. 16 Hasil Fornell Larcker .................................................................................. 118 

Tabel 5. 17  Heterotrait-Monotrait Ratio (HTMT). ....................................................... 119 

Tabel 5. 18 Hasil Uji Reliabilitas .................................................................................... 120 

Tabel 5. 19 VIF ............................................................................................................... 122 

Tabel 5. 20 Hasil R-Square ............................................................................................. 123 

Tabel 5. 21 Hasil F-Square ............................................................................................. 124 

Tabel 5. 22 Hasil Pengujian Pengaruh Langsung ........................................................... 128 

Tabel 5. 23 Hasil Pengujian Pengaruh Tidak Langsung ................................................. 130 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xix 

 

DAFTAR GAMBAR 

Gambar 1. 1  Gross Merchandise Value (GMV) Ekonomi digital Indonesia 2025 ............ 2 

Gambar 1. 2 10 Negara Pengguna TikTok Terbesar di Dunia ............................................ 3 

Gambar 1. 3 Data Besaran Kelompok Generasi Penduduk Kalimantan Selatan 2025 ....... 6 

Gambar 3. 1 Kerangka Konseptual ................................................................................... 61 

Gambar 5. 1 Logo TikTok Shop ....................................................................................... 90 

Gambar 5. 2  Hasil PLS-Algorithm ................................................................................. 111 

Gambar 5. 3 Hasil Bootstrapping Model Struktural ....................................................... 127 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xx 

 

DAFTAR LAMPIRAN 

Lampiran  1: Penelitian Terdahulu.................................................................................. 175 

Lampiran  2: Kuisioner Penelitian .................................................................................. 192 

Lampiran  3: Karakteristik Responden ........................................................................... 197 

Lampiran  4 Hasil Analisi data SmartPLS ...................................................................... 199 

Lampiran  5: Analisi Deskriptif Variabel ....................................................................... 200 

Lampiran  6: Uji Outer Model ........................................................................................ 205 

Lampiran  7: Uji Inner Model ......................................................................................... 207 

Lampiran  8: Grafik PLS Algorithm ............................................................................... 207 

Lampiran  9: Hasil t-Statistic dan P-Value ...................................................................... 209 


