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ABSTRACT

Noor Janna Tunni’'mah (2026). The Influence of Personality Trait Dimensions on
Impulsive Buying Mediated by Self-Control among Generation Z TikTok Shop Users
in Banjarmasin. Supervisor: Bapak H. Ikhwan Faisal, S.E., M.Si., Ak., CA., ACPA.,

This study aims to analyze the effects of personality trait dimensions, consisting of
extraversion, neuroticism, and conscientiousness, on impulsive buying, both directly
and through self-control, among Generation Z TikTok Shop users in Banjarmasin.
This study employed a quantitative approach with an explanatory and cross-
sectional design. The sample consisted of 120 respondents selected using purposive
sampling. The respondents were required to reside in Banjarmasin, belong to
Generation Z and be at least 18 years old, have actively used TikTok Shop in recent
months, and have made an impulsive purchase through TikTok Shop. Data were
collected through an online questionnaire and analyzed using Partial Least
Squares—Structural Equation Modeling (PLS-SEM) with SmartPLS. The results
show that extraversion and neuroticism have positive and significant effects on
impulsive buying, whereas conscientiousness has no significant direct effect on
impulsive buying. Extraversion has no significant effect on self-control. Neuroticism
has a positive and significant effect on self-control; however, the observed direction
is contrary to the hypothesized negative relationship. Meanwhile, conscientiousness
has a positive and significant effect on self-control, while self-control has a negative
and significant effect on impulsive buying. The mediation analysis indicates that self-
control does not mediate the effects of extraversion and neuroticism on impulsive
buying but mediates the effect of conscientiousness on impulsive buying. These
findings demonstrate that each personality trait dimension has a distinct pattern of
influence. The effect of conscientiousness on impulsive buying operates through
increased self-control, whereas the effects of extraversion and neuroticism on
impulsive buying are more evident through their direct relationships.

Keywords: personality traits, extraversion, neuroticism, conscientiousness, self-
control, impulsive buying, TikTok Shop
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ABSTRAK

Noor Janna Tunni’mah (2026). Pengaruh Dimensi Personality Traits terhadap
Impulsive Buying yang dimediasi oleh Self-Control pada Gen Z Pengguna TikTok
Shop di Banjarmasin. Pembimbing: Bapak H. Ikhwan Faisal, S.E., M.Si., Ak., CA.,
ACPA.,

Penelitian ini bertujuan untuk menganalisis pengaruh dimensi personality traits
yang terdiri atas extraversion, neuroticism, dan conscientiousness terhadap
impulsive buying, baik secara langsung maupun melalui self-control, pada Generasi
Z pengguna TikTok Shop di Kota Banjarmasin. Penelitian ini menggunakan
pendekatan kuantitatif dengan desain eksplanatori dan cross-sectional. Sampel
penelitian berjumlah 120 responden yang dipilih menggunakan teknik purposive
sampling. Kriteria responden meliputi berdomisili di Kota Banjarmasin, termasuk
Generasi Z yang telah berusia minimal 18 tahun, aktif menggunakan TikTok Shop
dalam beberapa bulan terakhir, serta pernah melakukan pembelian impulsif melalui
TikTok Shop. Data dikumpulkan melalui penyebaran kuesioner secara daring dan
dianalisis menggunakan Partial Least Squares—Structural Equation Modeling (PLS-
SEM) dengan bantuan perangkat lunak SmartPLS. Hasil penelitian menunjukkan
bahwa extraversion dan neuroticism berpengaruh positif dan signifikan terhadap
impulsive buying, sedangkan conscientiousness tidak berpengaruh signifikan secara
langsung terhadap impulsive buying. Extraversion tidak berpengaruh signifikan
terhadap self-control. Neuroticism berpengaruh positif dan signifikan terhadap self-
control, tetapi arah pengaruh tersebut berlawanan dengan hipotesis yang
memperkirakan pengaruh negatif. Sementara itu, conscientiousness berpengaruh
positif dan signifikan terhadap self-control, sedangkan self-control berpengaruh
negatif dan signifikan terhadap impulsive buying. Hasil pengujian mediasi
menunjukkan bahwa self-control tidak memediasi pengaruh extraversion dan
neuroticism  terhadap impulsive  buying, tetapi memediasi pengaruh
conscientiousness terhadap impulsive buying. Temuan tersebut menunjukkan bahwa
setiap dimensi personality traits memiliki pola pengaruh yang berbeda. Pengaruh
conscientiousness terhadap impulsive buying berlangsung melalui peningkatan self-
control, sedangkan pengaruh extraversion dan neuroticism terhadap impulsive
buying lebih terlihat secara langsung.

Kata kunci: personality traits, extraversion, neuroticism, conscientiousness, self-
control, impulsive buying, TikTok Shop.
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