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ABSTRAK    

Syarifah Nurul Hikmah 1810412220004, 2022, Pengaruh Harga, Kualitas 

Pelayanan dan Promosi Penjualan terhadap Minat Kunjung Kembali Pengunjung 

Wisata Air Buatan Waterworld Batulicin. Dibawah bimbingan Bapak Rizki 

Muslim Hidayat, S. AB, MM.    

 Penelitian ini bertujuan untuk menguji Pengaruh Harga, Kualitas Pelayanan dan   

Promosi Penjualan terhadap Minat Kunjung Kembali Pengunjung Waterworld  

Batulicin.    

 Pendekatan penelitian yang digunakan adalah pendekatan kuantitatif, sampel yang 

diambil sebanyak 100 responden dengan teknik accidental sampling, pengumpulan 

data menggunakan kuesioner, dan hasil analisis data menggunakan regresi linear 

berganda.    

 Hasil penelitian ini membuktikan harga secara parsial tidak berpengaruh signifikan 

terhadap minat kunjung kembali, kualitas pelayanan secara parsial berpengarus 

signifikan terhadap minat kunjung kembali dan promosi penjualan secara parsial 

tidak berpengaruh signifikan terhadap minat kunjung Kembali. Sedangkan, secara 

simultan harga, kualitas pelayanan dan promosi penjualan berpengaruh signifikan 

terhadap minat kunjung kembali.    

    

Kata Kunci: Harga, Kualitas Pelayanan, Promosi Penjualan dan Minat Kunjung 

Kembali    

    

    

    

    

    

    

    

    

    

    

    

 

 

 

 

 

 



 

    

ABSTRACT    

Syarifah Nurul Hikmah 1810412220004, 2022, The Effect of Price, Service 

Quality and Sales Promotion on Visiting Interests of Visitors to Waterworld 

Batulicin. Under the guidance of Mr. Rizki Muslim Hidayat, S. AB, MM.    

This study aims to examine the effect of price, service quality and sales promotion on 

the interest of returning visitors to Batulicin Waterworld.    

The research approach used is a quantitative approach, the sample taken is 

100 respondents with accidental sampling technique, data collection using 

questionnaires, and the results of data analysis using multiple linear regression.    

The results of the research prove that the price partially does not have a 

significant effect on the interest in returning, the quality of service partially has a 

significant influence on the interest in returning, and sales promotion partially does 

not have a significant effect on the interest in returning. Meanwhile, simultaneously 

price, service quality and sales promotion have a significant effect on interest in 

returning.    

    

Keywords: Price, Service Quality, Sales Promotion and Return Interest     
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