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ABSTRAK

Nikita Constantia Josepine Huwae, 2010412220019, 2024. Pengaruh Viral
Marketing di Sosial Media dan Online Customer Review terhadap Keputusan
Pembelian Cushion Somethinc Pada Marketplace Shopee di Banjarmasin, di bawah

bimbingan: Setio Utomo.

Penelitian ini dilakukan bertujuan untuk menguji dan mengetahui pengaruh
secara parsial dan simultan variabel Viral Marketing dan Online Customer Review
Terhadap Keputusan Pembelian Cushion Somethinc Pada Marketplace Shopee di

Banjarmasin.

Penelitian ini menggunakan pendekatan kuantitatif. Lokasi penelitian yaitu
di Kota Banjarmasin. Sampel sebanyak 135 orang responden yang pernah membeli
dan menggunakan cushion Somethinc, dengan pengumpulan data menggunakan
kuesioner dan analisis data menggunakan analisis regresi linear berganda yang

dibantu dengan program IBM SPSS Statistic Versi 25.

Hasil penelitian ini membuktikan Viral Marketing berpengaruh positif dan
signifikan terhadap Keputusan Pembelian Cushion Somethinc Pada Marketplace
Shopee di Banjarmasin. Online Customer Review berpengaruh positif dan
signifikan terhadap Keputusan Pembelian Cushion Somethinc Pada Marketplace
Shopee di Banjarmasin. Serta Viral Marketing dan Online Customer Review
berpengaruh positif dan signifikan terhadap Keputusan Pembelian Cushion

Somethinc Pada Marketplace Shopee di Banjarmasin.

Kata Kunci: Viral Marketing, Online Customer Review, Keputusan Pembelian
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ABSTRACT
Nikita Constantia Josepine Huwae, 2010412220019, 2024. The Influence of

Viral Marketing on Social Media and Online Customer Reviews on the Decision to
Purchase Somethinc Cushions at the Shopee Marketplace in Banjarmasin, under

the guidance of Setio Utomo.

This research was conducted with the aim of testing and determining the
partial and simultaneous influence of the Viral Marketing and Online Customer
Review variables on the decision to purchase certain cushions at the Shopee

Marketplace in Banjarmasin.

This research uses a quantitative methodolgy. The research location is
Banjarmasin City. The sample was 135 respondents who had purchased and used
the Somethingnc cushion, with data collection using a questionnaire and data
analysis using multiple linear regression analysis assisted by the IBM SPSS

Statistics Version 25 program.

The results of this research prove that Viral Marketing has a positive and
significant influence on the Purchase Decision for Somethinc Cushions at the
Shopee Marketplace in Banjarmasin. Online Customer Reviews have a positive and
significant influence on the decision to purchase Somethinc Cushion at the Shopee
Marketplace in Banjarmasin. As well as Viral Marketing and Online Customer
Reviews have a positive and significant influence on the Purchase Decision of

Somethinc Cushions at the Shopee Marketplace in Banjarmasin.

Keywords: Viral Marketing, Online Customer Reviews, Purchase Decisions
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