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ABSTRAK

Beta Astri, 1810412620024, 2025. Pengaruh Citra Merek dan Kualitas
Produk Terhadap Keputusan Pembelian Indomie di Kota Banjarmasin Utara.
Pembimbing: Hairudinor.

Penelitian ini bertujuan untuk mengetahui dan menguji pengaruh
signifikan secara parsial dan simultan Citra Merek dan Kualitas Produk Terhadap
Keputusan Pembelian Indomie di Kota Banjarmasin Utara. Metode penelitian ini
menggunakan pendekatan kuantitatif. Sampel diambil sebanyak 100 responden
dengan teknik non-probability sampling. Pengumpulan data menggunakan
kuesioner dan analisis data menggunakan regresi linear berganda.

Hasil penelitian ini menunjukkan bahwa citra merek berpengaruh
signifikan terhadap keputusan pembelian, kualitas produk berpengaruh terhadap
keputusan pembelian. Secara simultan citra merek dan kualitas produk
berpengaruh signifikan terhadap keputusan pembelian.

Kata Kunci: Citra Merek, Kualitas Produk, Keputusan Pembelian.

XV



ABSTRACT

Beta Astri, 1810412620024, 2025. The Effect of Brand Image and
Product Quality on Purchasing Decisions Indomie in North Banjarmasin City.
Supervisor: Hairudinor.

This study aims to determine and test the significant effect partially and
simultaneously of Brand Image and Product Quality on Purchasing Decisions
Indomie in North Banjarmasin City. This research method uses a quantitative
approach. Samples were taken as many as 100 respondents with non-probability
sampling techniques. Data collection using questionnaires and data analysis
using multiple linear regression.

The results of this study indicate that brand image has a significant
effect on purchasing decisions, product quality has an effect on purchasing
decisions. Simultaneously, brand image and product quality have a significant
effect on purchasing decisions.

Keywords: Brand Image, Product Quality, Purchasing Decision.
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