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ABSTRACK

Khairunisa, 2110412220048, 2025. Comparative Analysis of the Influence
of Service Quality, Price, and Brand Awareness on Service Use Decisions at Efde
and Bening's Beauty Clinics. Under the guidance of Dr. Maryono, S.Sos, M.Si.

This research aims to determine the differences in the influence of service
quality, price, and brand awareness on service use decisions at Efde and Bening's
beauty clinics. The study also describes the levels of service quality, price, and
brand awareness in relation to service use decisions. In addition, the research

examines both the partial and simultaneous effects of service quality, price, and
brand awareness on service use decisions.

The research was conducted in Banjarmasin City with a total of 120
respondents selected using a non-probability sampling technique with a accidental
sampling method. Data were collected through a questionnaire, and the data
analysis technique employed was multiple linear regression analysis.

The results of this study prove that there is a significant difference in the
influence of service quality on service use decisions at Efde and Bening's beauty
clinics, there is a significant difference in the influence of price on service use
decisions at Efde and Bening's beauty clinics, there is a significant difference in the
influence of brand awareness on service use decisions at Efde and Bening's beauty
clinics. And there is no significant difference in the simultaneous influence of
service quality, price and brand awareness on service use decisions at Efde and
Bening's beauty clinics.

Keywords: Comparative Analysis, Service Quality, Price, Brand Awareness,
Service Use Decisions



ABSTRAK

Khairunisa, 2110412220048, 2025.Analisis Komparatif Pengaruh Service
Quality, Price dan Brand AwarenessTerhadap Service Use Decisions Pada Klinik
Kecantikan Efde dan Bening’s. Di bawah bimbingan: Dr. Maryono, S.Sos, M.Si.

Penelitian ini bertujuan mengetahui perbedaan pengaruh service quality,
price dan brand awareness terhadap service use decisions pada klinik kecantikan
Efde dan Bening’s. Penelitian juga menggambarkan tingkat service quality, price
dan brand awareness terhadap service use decisions. Selain itu, penelitian menguji

secara parsial dan simultan service quality, price dan brand awareness terhadap
service use decisions.

Lokasi penelitian berada di kota Banjarmasin dengan jumlah responden
sebanyak 120 orang yang dipilih menggunakan non-probability sampling dengan
metode accidental sampling. Pengumpulan data dilakukan dengan menggunakan
kuesioner, dan teknik analisis data menggunakan uji regresi linear berganda.

Hasil penelitian ini membuktikan terdapat perbedaan signifikan pengaruh
service quality terhadap service use decisions pada klinik kecantikan Efde dan
Bening’s, terdapat perbedaan signifikan pengaruh price terhadap service use
decisions pada klinik kecantikan Efde dan Bening’s, terdapat perbedaan signifikan
pengaruh brand awareness tethadap service use decisions pada klinik kecantikan
Efde dan Bening’s. Serta tidak terdapat perbedaan signifikan secara simultan
pengaruh service quality, price dan brand awareness terhadap service use decisions
pada klinik kecantikan Efde dan Bening’s.

Kata kunci: Analisis Komparatif, Service Quality, Price, Brand Awareness, dan
Service Use Decisions
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