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ABSTRAK 

Kamilia Wulan Nadira. 2110412220022. (2025). Pengaruh Duta Merek 

NCT Dream dan Promosi Penjualan terhadap Minat Beli Snack TosTos Tortilla 

Chips Pada NCTzen di Kota Banjarmasin, dibawah bimbingan: Nurul Wahyuni. 

Penelitian ini bertujuan untuk mengetahui pengaruh duta merek nct dream 

dan promosi penjualan terhadap minat beli snack tostos. Sampel penelitian ini 

merupakan penggemar dari NCT Dream (NCTzen) di Kota Banjarmasin sebanyak 

96 responden dengan teknik purposive sampling, yaitu metode penetapan sampel 

dengan berdasarkan pada kriteria-kritera tertentu. Teknik analisis data yang 

digunakan adalah regresi linear berganda. 

Hasil penelitian menunjukkan bahwa duta merek berpengaruh signifikan 

secara parsial terhadap minat beli, promosi penjualan berpengaruh signifikan secara 

parsial terhadap minat beli. Secara simultan duta merek dan promosi penjualan 

berpengaruh signifikan terhadap minat beli snack TosTos Tortilla Chips di Kota 

Banjarmasin. 

Kata kunci: Duta Merek, Promosi Penjualan, Minat Beli 
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ABSTRACT 

 

Kamilia Wulan Nadira, 2110412220022, 2025. The Influence of Brand 

Ambassador NCT Dream and Sales Promotion on Purchase Intention of TosTos 

Tortilla Chips Among NCTzen in Banjarmasin City. Under the guidance of: Nurul 

Wahyuni. 

This study aims to examine the influence of NCT Dream as Brand 

Ambassador and sales promotion on purchase intention of TosTos Tortilla Chips. 

The sample consisted of 96 respondents who are fans of NCT Dream (NCTzen) in 

Banjarmasin City, selected using purposive sampling, a method that determines 

samples based on specific criteria. The data analysis technique employed was 

multiple linear regression. 

The result showed that Brand Ambassador variable has a significant partial 

effect on purchase intention, while sales promotion also has a significant partial 

effect on purchase intenton. Simultaneously, brand ambassador and sales 

promotion have a significant effect on purchase intention of Tostos Tortilla Chips 

in Banjarmasin City.  

Keywords: Brand Ambassador, Sales Promotion, Purchase Intention.
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