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ABSTRAK 

 Achmad Ridho, 2110412310067, 2025. Pengaruh Variasi Produk dan 

Diskon Harga Terhadap Keputusan Pembelian Konsumen Di GrabFood Kota 

Banjarmasin. Dibimbing: Noor Hidayati 

 Penelitian ini bertujuan menguji pengaruh signifikan secara parsial maupun 

simultan variabel Variasi Produk dan Diskon Harga Terhadap Keputusan Pembelian 

Konsumen Di GrabFood Kota Banjarmasin.  

 Penelitian ini menggunakan pendekatan kuantitatif, lokasi penelitian di 

Banjarmasin. Besar sampel sebanyak 100 orang responden yang pernah dan 

melakukan pembelian pada layanan jasa GrabFood Di Kota Banjarmasin. Teknik 

pengumpulan data menggunakan kuesioner dan analisis data menggunakan analisis 

regresi linier berganda dengan bantuan IMB SPSS Statistic versi 27. 

 Hasil penelitian ini membuktikan Variasi Produk dan Diskon Harga 

berpengaruh signifikan secara parsial dan simultan terhadap Keputusan Pembelian 

Konsumen Di GrabFood Kota Banjarmasin. 

Kata Kunci : Variasi Produk, Diskon Harga, Keputusan Pembelian. 

 

 

 

 

 

 

 

 

 

 

 

 



ABSTRACT 

 Achmad Ridho, 2110412310067, 2025. The Effect of Product Variety and 

Price Discounts on Consumer Purchasing Decisions on GrabFood in Banjarmasin 

City. Supervised by: Noor Hidayati 

 This study aims to examine the significant partial and simultaneous effects 

of Product Variety and Price Discounts on Consumer Purchasing Decisions on 

GrabFood in Banjarmasin City. 

 This study used a quantitative approach, and the research location was in 

Banjarmasin. The sample size was 100 respondents who had previously purchased 

from GrabFood services in Banjarmasin City. Data collection used a questionnaire, 

and data analysis used multiple linear regression analysis with the help of SPSS 

Statistics version 27. 

 The results of this study demonstrate that Product Variety and Price 

Discounts have a significant partial and simultaneous effect on Consumer 

Purchasing Decisions on GrabFood in Banjarmasin City. 

 

Keywords: Product Variation, Price Discount, Purchasing Decision. 
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