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ABSTRACT

Lilis Sundari (2025). The Influence of Live Streaming, Flash Sales, and Online
Customer Reviews on Purchase Decisions During Shopee’s Double Date Events.
Advisor : Ahmad Rifani

This study aims to examine and analyze: (1) the simultaneous influence of live
streaming, flash sales, and online customer reviews on purchase decisions during
Shopee’s double date events, (2) the partial influence of live streaming on purchase
decisions, (3) the partial influence of flash sales on purchase decisions, and (4) the
partial influence of online customer reviews on purchase decisions during these
events.

This research employs a quantitative approach. The population consists of
members of Generation Z, born between 1997 and 2012, residing in Banjarmasin
and having prior shopping experience on Shopee. Data were collected from 100
respondents using purposive sampling and a structured questionnaire. The data
were analyzed using multiple regression analysis, classical assumption tests, F-
tests, and t-tests, all conducted with SPSS version 23.

The results show that: (1) live streaming, flash sales, and online customer reviews
simultaneously have a positive effect on purchase decisions during Shopee’s double
date events, (2) live streaming does not have a significant partial effect, (3) flash
sales have a positive partial effect, and (4) online customer reviews also have a
positive partial effect on purchase decisions.

Keywords: Live Streaming, Flash Sales, Online Customer Reviews, Purchase
Decisions



ABSTRAKSI

Lilis Sundari (2025). Pengaruh Live Streaming, Flash Sale dan Online Customer
Review terhadap Keputusan Pembelian event tanggal kembar ecommerce Shopee.
Pembimbing : Ahmad Rifani

Penelitian ini bertujuan untuk menguji dan menganalisis: (1) pengaruh Live
Streaming, Flash sale & online customer Review secara simultan terhadap
keputusan pembelian pada event tanggal kembar ecommerce Shopee, (2) pengaruh
Live streaming secara parsial terhadap keputusan pembelian pada event tanggal
kembar ecommerce Shopee, (3) pengaruh Flash sale secara parsial terhadap
keputusan pembelian pada event tanggal kembar ecommerce Shopee, dan (4)
pengaruh online customer Review secara parsial terhadap Keputusan pembelian
pada event tanggal kembar ecommerce Shopee.

Jenis penelitian ini berupa penelitian kuantitatif. Populasi yang digunakan
dalam penelitian ini adalah generasi Z, kelahiran tahun 1997 sampai dengan 2012
di Banjarmasin yang pernah berbelanja di shopee. Data dikumpulkan dari 100
orang responden. Teknik sampling yang digunakan adalah purposive sampling
dengan Kkuesioner. Teknik analisis data yang digunakan adalah analisis regresi berganda, uji
asumsi klasik, dan uji f dan uji t yang dioperasikan melalui software SPSS versi 23.

Hasil penelitian menunjukkan bahwa: (1) Live streaming, Flash sale &
online customer Review secara simultan mempunyai pengaruh positif terhadap
keputusan pembelian pada event tanggal kembar ecommerce Shopee, (2) Live
Streaming secara parsial tidak berpengaruh terhadap keputusan pembelian pada event
tanggal kembar ecommerce Shopee, (3) Flash sale secara parsial mempunyai
pengaruh positif terhadap keputusan pembelian pada event tanggal kembar
ecommerce Shopee, dan (4) online customer Review secara parsial mempunyai
pengaruh positif terhadap Keputusan pembelian pada event tanggal kembar
ecommerce Shopee.

Kata kunci: Live Streaming, Flash Sale, Online Customer Review, Keputusan
Pembelian
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