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ABSTRACT 

 

Nanda Oetari Triana Putri. The Influence of Corporate Social Responsibility on Corporate 

Reputation with Financial Performance Moderation and Green Technology Innovation in 

Coal Companies Listed on IDX. Guided by: Atma Hayat (Guide). 

 

Keywords:  Corporate  Social  Responsibility,  Corporate  Reputation,  Financial 

Performance, Green Technology Innovation. 
 

The implementation of Corporate Social Responsibility (CSR) is becoming an 

increasingly strategic focus in the Indonesian coal industry, in line with growing public 

and regulatory pressure related to sustainability issues. While CSR can build a company's 

reputation, its effectiveness is heavily influenced by financial efficiency and the extent to 

which green technology innovations are thoroughly integrated. This study aims to analyze 

the influence of CSR on company reputation, taking into account the moderating role of 

Financial Performance and Green Technology Innovation (GTI). 
 

The study used a quantitative approach with the Partial Least Squares Structural 

Equation Modelling (PLS-SEM) method. The research population consisted of 74 energy 

sector companies, and a sample of 14 coal companies listed on the Indonesia Stock 

Exchange (IDX) during the 2022–2023 period was used, employing purposive sampling 

techniques. CSR is measured using Global Reporting Initiative (GRI) indicators, reputation 

through media and public perception indices, Financial Performance through Return on 

Assets (ROA), and Green Technology Innovation (GTI) of the proportion of green 

technology disclosures. 
 

The results indicated that CSR had a positive and significant impact on the company's 

reputation. Financial performance amplified this influence positively, while Green 

Technology Innovation (GTI) had a moderating negative effect. The model exhibits high 

predictive ability in terms of reputation, with an R-squared value of 0.844. This research 

confirms the importance of CSR strategies that are integrated with financial efficiency and 

green innovation to strengthen the company's reputation in the coal sector. 
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ABSTRAK 

 

Nanda Oetari Triana Putri. Pengaruh Corporate Social Responsibility terhadap 

Reputasi Perusahaan dengan Moderasi Kinerja Keuangan dan Green Technology 

Innovation pada Perusahaan Batubara yang Terdaftar di IDX. Dibimbing oleh: 

Atma Hayat (Pembimbing) 

Penerapan Corporate Social Responsibility (CSR) semakin menjadi fokus 

strategis di industri batubara Indonesia, seiring meningkatnya tekanan publik dan 

regulasi terkait isu keberlanjutan. Meski CSR dapat membangun reputasi 

perusahaan, efektivitasnya sangat dipengaruhi oleh efisiensi keuangan dan sejauh 

mana inovasi teknologi hijau diintegrasikan secara menyeluruh. Penelitian ini 

bertujuan untuk menganalisis pengaruh CSR terhadap reputasi perusahaan, dengan 

mempertimbangkan peran moderasi kinerja keuangan dan Green Technology 

Innovation (GTI). 

Penelitian menggunakan pendekatan kuantitatif dengan metode Partial Least 

Squares Structural Equation Modeling (PLS-SEM). Populasi penelitian 74 

perusahaan sektor energi dan sampel 14 perusahaan batubara yang terdaftar di 

Bursa Efek Indonesia (IDX) selama periode 2022–2023 menggunakan teknik 

purposive sampling. CSR diukur menggunakan indikator Global Reporting 

Initiative (GRI), reputasi melalui indeks media dan persepsi publik, kinerja 

keuangan melalui Return on Assets (ROA), dan Green Technology Innovation (GTI) 

dari proporsi pengungkapan teknologi hijau. 

Hasil menunjukkan bahwa CSR berpengaruh positif dan signifikan terhadap 

reputasi perusahaan. Kinerja keuangan memperkuat pengaruh tersebut secara 

positif, sedangkan Green Technology Innovation (GTI) memoderasi secara negatif. 

Model memiliki kemampuan prediktif tinggi terhadap reputasi dengan nilai R-

square sebesar 0,844. Penelitian ini menegaskan pentingnya strategi CSR yang 

terintegrasi dengan efisiensi keuangan dan inovasi hijau untuk memperkuat reputasi 

perusahaan di sektor batubara. 

Kata kunci: Corporate Social Responsibility, Reputasi Perusahaan, Kinerja 

Keuangan, Green Technology Innovation. 
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