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ABSTRAK

Muhammad Ikhsan Febrian. 2026. Bauran Pemasaran pada Usaha Wadai
Bingka Al-Fadhal Di Kelurahan Gambut. Skripsi Jurusan Pendidikan IImu
Pengetahuan Sosial. Fakultas Keguruan dan Ilmu Pendidikan. Universitas
Lambung Mangkurat. Pembimbing I: Prof. Dr. Syaharuddin, S.Pd., M.A. dan
Pembimbing II: Sigit Triyono, S.Pd., M.Pd.

Wadai bingka merupakan salah satu makanan lokal khas Kalimantan
Selatan yang banyak digemari oleh masyarakat. Tingginya minat masyarakat
terhadap wadai bingka mendorong munculnya berbagai pelaku usaha yang
menjadikan pengolahan dan penjualan wadai bingka sebagai kegiatan ekonomi
serta produk yang bernilai usaha. Kondisi tersebut membuat pelaku usaha perlu
menerapkan strategi pemasaran yang tepat agar mampu mempertahankan
keberlangsungan usaha. Usaha wadai bingka Al-Fadhal merupakan salah satu
usaha wadai bingka yang telah beroperasi sejak tahun 1980 dan menjadi usaha
pertama yang menjual wadai bingka di Kelurahan Gambut, sehingga menarik untuk
dikaji mengenai penerapan bauran pemasaran yang dilakukan oleh pelaku usaha
wadai bingka Al-Fadhal. Tujuan penelitian ini adalah: 1) Mengetahui tentang profil
usaha wadai bingka Al-Fadhal di Kelurahan Gambut. 2) Menganalisis penerapan
bauran pemasaran pada usaha wadai bingka Al-Fadhal di Kelurahan Gambut.

Penelitian ini menggunakan pendekatan kualitatif dengan jenis penelitian
deskriptif. Data dikumpulkan melalui teknik observasi, wawancara, dan
dokumentasi. Informan dalam penelitian ini berjumlah tujuh orang meliputi pemilik
usaha, karyawan, dan konsumen pada usaha wadai bingka Al-Fadhal. Data yang
diperoleh dianalisis menggunakan teknik reduksi data, penyajian data, serta
penarikan kesimpulan. Keabsahan data diuji dengan menggunakan member check,
triangulasi (sumber, teknik, waktu), dan perpanjang pengamatan.

Hasil penelitian menunjukkan bahwa usaha wadai bingka Al-Fadhal
merupakan usaha kuliner tradisional yang mempertahankan cita rasa khas wadai
bingka Banjar dan berkembang sebagai usaha keluarga. Penerapan bauran
pemasaran dilakukan melalui empat strategi, yaitu strategi produk, harga, tempat,
dan promosi. Strategi produk dilakukan dengan mempertahankan kualitas rasa
melalui penggunaan bahan baku yang segar, mempertahankan resep dan proses
pembuatan yang telah diwariskan, menyediakan variasi produk, serta menggunakan
merek, label, dan kemasan yang sesuai. Strategi harga dilakukan dengan
mempertimbangkan biaya produksi dan produk bingka yang lebih besar dari usaha
bingka lainnya. Strategi tempat dilakukan melalui lokasi usaha yang strategis,
mudah dijangkau konsumen, serta melalui distribusi langsung dan distribusi tidak
langsung. Strategi promosi dilakukan melalui periklanan, hubungan masyarakat
dan publisitas, penjualan pribadi, pemasaran langsung, pemasaran interaktif, serta
pemasaran dari mulut ke mulut.

Usaha wadai bingka Al-Fadhal mampu mempertahankan keberlangsungan
usaha melalui penerapan bauran pemasaran. Strategi tersebut membantu usaha
dalam menghadapi persaingan usaha wadai bingka di Kelurahan Gambut.

Kata Kunci: Bauran Pemasaran, Wadai Bingka, Usaha Makanan Tradisional
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ABSTRACT

Muhammad Ilkhsan Febrian. 2026. Marketing Mix of Wadai Bingka Al-
Fadhal Business in Gambut Subdistrict. Thesis, Department of Social Studies
Education, Faculty of Teacher Training and Education, Lambung Mangkurat
University. Supervisor I: Prof. Dr. Syaharuddin, S.Pd., M.A. and Supervisor II:
Sigit Triyono, S.Pd., M.Pd.

Wadai bingka is one of the local traditional foods from South Kalimantan
that is widely favored by the community. The high public interest in wadai bingka
has encouraged the emergence of various business actors who utilize the
production and sale of wadai bingka as an economic activity and a product with
business value. This condition requires business actors to implement appropriate
marketing strategies in order to maintain business sustainability. Wadai Bingka Al-
Fadhal is one of the wadai bingka businesses that has been operating since 1980
and was the first business to sell wadai bingka in Gambut Subdistrict, making it
interesting to study the implementation of the marketing mix carried out by the
business owner of Wadai Bingka Al-Fadhal. The objectives of this study are: 1) To
determine the profile of wadai bingka Al-Fadhal business in Gambut Subdistrict.
2) To analyze the implementation of the marketing mix in wadai bingka Al-Fadhal
business in Gambut Subdistrict.

This study employed a qualitative approach with a descriptive research
design. Data were collected through observation, interviews, and documentation
techniques. The study involved seven informants, including the business owner,
employees, and customers of the Al-Fadhal wadai bingka business. The data
obtained were analyzed using data reduction, data display, and conclusion drawing
techniques. The validity of the data was examined through member checking,
triangulation (source, technique, and time), and prolonged engagement.

The findings revealed that the Al-Fadhal wadai bingka business is a
traditional culinary enterprise that preserves the distinctive taste of Banjar wadai
bingka while continuing to operate as a family-owned business. The implementation
of the marketing mix was carried out through four strategies: product, price, place,
and promotion. The product strategy focused on maintaining product quality by
using fresh ingredients, preserving the inherited recipe and traditional production
process, offering product variations, and utilizing appropriate branding, labeling,
and packaging. The price strategy was implemented by considering production
costs and the larger size of the bingka compared to those offered by other bingka
businesses. The place strategy was implemented through a strategic business
location that is easily accessible to customers, as well as through both direct and
indirect distribution channels. The promotion strategy was carried out through
advertising, public relations and publicity, personal selling, direct marketing,
interactive online marketing, and word of mouth marketing.

The Al-Fadhal wadai bingka business has been able to sustain its business
through the effective implementation of the marketing mix. This strategy has
enabled the business to remain competitive amid the growing competition among
wadai bingka businesses in Gambut Subdistrict.

Keywords: Marketing Mix, Wadai Bingka, Traditional Food Business
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