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ABSTRAK

Penelitian ini dilatarbelakangi oleh meningkatnya penggunaan TikTok
sebagai media informasi dan edukasi di kalangan Generasi Z serta tingginya
kebutuhan akan informasi mengenai sealthy relationship di tengah maraknya kasus
hubungan tidak sehat dan kekerasan dalam hubungan. Akun TikTok
(@sabrinamaidaaah menjadi salah satu akun yang secara konsisten menyajikan
konten edukatif mengenai healthy relationship sehingga menarik perhatian Gen Z
sebagai sumber informasi. Penelitian ini bertujuan untuk mengetahui pengaruh
terpaan media TikTok (@sabrinamaidaaah terhadap pemenuhan kebutuhan
informasi healthy relationship pada Gen Z di Kota Banjarmasin. Penelitian ini
menggunakan pendekatan kuantitatif eksplanatif dengan metode survei terhadap
100 responden yang dipilih menggunakan teknik purposive sampling. Data
dikumpulkan melalui kuesioner dan dianalisis menggunakan uji regresi linear
sederhana dengan menggunakan Teori Uses and Gratifications, Teori Kognitif
Sosial, dan Teori New Media sebagai landasan penelitian.

Hasil penelitian menunjukkan bahwa terpaan media TikTok
(@sabrinamaidaaah berpengaruh positif dan signifikan terhadap pemenuhan
kebutuhan informasi healthy relationship pada Gen Z di Kota Banjarmasin. Hal ini
dibuktikan dengan nilai t hitung sebesar 10,460 dan tingkat signifikansi < 0,001.
Nilai R Square sebesar 0,528 menunjukkan bahwa terpaan media memberikan
kontribusi sebesar 52,8% terhadap pemenuhan kebutuhan informasi healthy
relationship, sedangkan 47,2% dipengaruhi oleh faktor lain di luar penelitian.
Dengan demikian, akun TikTok @sabrinamaidaaah terbukti efektif sebagai media
edukasi digital dalam memenuhi kebutuhan informasi mengenai healthy
relationship pada Gen Z di Kota Banjarmasin.

Kata kunci : Terpaan media, TikTok, pemenuhan kebutuhan informasi, healthy
relationship, Generasi Z.
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ABSTRACT

This study was motivated by the increasing use of TikTok as an information
and educational medium among Generation Z and the growing need for
information regarding healthy relationships amid the rising number of unhealthy
relationships and relationship violence. The TikTok account @sabrinamaidaaah
consistently provided educational content about healthy relationships and attracted
the attention of Generation Z as a source of information. This study aimed to
determine the influence of media exposure to the TikTok account
@sabrinamaidaaah on the fulfillment of healthy relationship information needs
among Generation Z in Banjarmasin City. This study employed a quantitative
explanatory approach using a survey method involving 100 respondents selected
through purposive sampling. The data were collected through questionnaires and
were analyzed using simple linear regression. The study was based on the Uses and
Gratifications Theory, Social Cognitive Theory, and New Media Theory.

The results showed that media exposure to the TikTok account
@sabrinamaidaaah had a positive and significant influence on the fulfillment of
healthy relationship information needs among Generation Z in Banjarmasin City.
This was indicated by a t-value of 10.460 with a significance level of < 0.001. The
R Square value of 0.528 indicated that media exposure contributed 52.8% to the
Sfulfillment of healthy relationship information needs, while the remaining 47.2%
was influenced by other factors outside this study. Therefore, the TikTok account
@sabrinamaidaaah proved to be an effective digital educational medium for
fulfilling  healthy relationship information needs among Generation Z in
Banjarmasin City.

Keywords: Media exposure, TikTok, information needs fulfillment, healthy
relationship, Generation Z.
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