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ABSTRAK

Delia Putri, 2110412220014, 2025, Pengaruh Gratis Ongkir Dan flash sale terhadap
Keputusan Pembelian di Gramedia Banjaramasin Melalui Marketplace Shopee,
dibawah bimbingan : Nurul Wahyuni

Penelitian ini bertujuan untuk menguji dan menganalisis Pengaruh Gratis
Ongkir Dan flash sale terhadap Keputusan pembelian di Gramedia Banjaramasin
Melalui Marketplace Shopee. Penelitian ini Menggunakan Pendekatan Kuantitatif
dengan tipe Eksplanory. Jumlah Sampel yang didapat sebanyak 100 Responden
dengan Teknik NonPurposive Sampling. Pengumpulan Data Menggunakan
Kuesioner yang dibagikan secara Online Melalui Media Google Formulir,
Sedangkan Analisis Data Menggunakan Regresi Linear Berganda Dengan Bantuan
Alat uji SPSS versi 25.0.

Hasil penelitian ini membuktikan bahwa Gratis Ongkir Berpengaruh
Signfikan Sccara Parsial tcrhadap Kcputusan Pecmbclian . Flash Sale Berpengaruh
Signifikan Secara Parsial terhadap Keputusan Pembelian. Gratis ongkir dan Flash
Sale berpengaruh Signifikan Secara simultan terhadap Keputusan Pembelian Dan
Berdasarkan Hasil Koefisien determinasi (R? mempunyai hubungan yang sangat
kuat.

Kata Kunci : Gratis Ongkir, Flash Sale , Keputusan Pembelian
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ABSTRACT

Delia Putri, 2110412220014, 2025, The Effect of Free Shipping and Flash Sales on
Purchasing Decisions at Gramedia Banjaramasin Through the Shopee
Marketplace, under the guidance of: Nurul Wahyuni

This study aims to examine and analyze the effect of free shipping and flash sales
on purchasing decisions at Gramedia Banjaramasin through the Shopee
Marketplace. This study used a quantitative approach with an explanatory type.
The sample size was 100 respondents using a non-purposive sampling technique.
Data collection used a questionnaire distributed online via Google Forms, while
data analysis used multiple linear regression with the help of SPSS version 25.0.

The results of this study demonstrate that free shipping has a significant partial
effect on purchasing decisions. Flash sales have a significant partial effect on
purchasing decisions. Free shipping and flash sales simultaneously have a
significant effect on purchasing decisions, and the coefficient of determination (R2)
shows a very strong relationship.

Keywords: Free shipping, flash sales, purchasing decisions
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