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ABSTRAK 

Winda Iriyani, 2210412120003, 2026. Pengaruh Citra Merek dan Kualitas 

Pelayanan Terhadap Keputusan Menabung di PT. Bank Syariah Indonesia 

(Persero) Tbk. KCP. Hulu Sungai Tengah, Kalimantan Selatan, di bawah 

bimbingan: Siti Rusidah.  

Perkembangan industri perbankan di Indonesia yang semakin pesat 

menyebabkan persaingan antar bank, termasuk perbankan syariah, semakin ketat. 

Kondisi tersebut mendorong bank untuk menerapkan strategi yang tepat dalam 

menarik dan mempertahankan nasabah melalui citra merek yang baik serta 

kualitas pelayanan yang optimal. Tujuan penelitian adalah untuk menguji 

pengaruh citra merek dan kualitas pelayanan terhadap keputusan menabung di PT. 

Bank Syariah Indonesia (Persero) Tbk. KCP. Hulu Sungai Tengah, Kalimantan 

Selatan.  

Penelitian ini menggunakan pendekatan kuantitatif dengan desain 

penelitian eksplanatori. Sebanyak 100 nasabah yang memiliki produk tabungan 

dan aktif minimal satu tahun dipilih menggunakan teknik simple random sampling 

sebagai responden. Pengumpulan data dilakukan melalui kuesioner, sedangkan 

pengujian hipotesis dilakukan menggunakan SPSS. 

Hasil penelitian menunjukkan bahwa citra merek berpengaruh signifikan 

secara parsial terhadap keputusan menabung. Kualitas pelayanan berpengaruh 

signifikan secara parsial terhadap keputusan menabung. Kemudian citra merek 

dan kualitas pelayanan berpengaruh signifikan secara simultan terhadap 

keputusan menabung di PT. Bank Syariah Indonesia (Persero) Tbk. KCP. Hulu 

Sungai Tengah, Kalimantan Selatan. 

Kata kunci: citra merek, kualitas pelayanan, keputusan menabung. 
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ABSTRACT 

Winda Iriyani, 2210412120003, 2026. The Influence of Brand Image and 

Service Quality on Saving Decisions at PT. Bank Syariah Indonesia (Persero) Tbk. 

Hulu Sungai Tengah Branch Office, South Kalimantan, under the guidance of: Siti 

Rusidah. 

The increasingly rapid development of the banking industry in Indonesia 

has led to increasingly intense competition among banks, including Islamic banks. 

This situation encourages banks to implement appropriate strategies to attract 

and retain customers through a good brand image and optimal service quality. 

The purpose of this study was to examine the influence of brand image and service 

quality on saving decisions at PT. Bank Syariah Indonesia (Persero) Tbk. Hulu 

Sungai Tengah Branch Office, South Kalimantan. 

This study used a quantitative approach with an explanatory research 

design. A total of 100 customers who had savings products and had been active 

for at least one year were selected as respondents using a simple random sampling 

technique. Data collection was conducted through questionnaires, while 

hypothesis testing was conducted using SPSS. 

The results showed that brand image had a significant partial effect on 

saving decisions. Service quality had a significant partial effect on saving 

decisions. Furthermore, brand image and service quality simultaneously 

significantly influence savings decisions at PT. Bank Syariah Indonesia (Persero) 

Tbk., Hulu Sungai Tengah Branch Office, South Kalimantan. 

Keywords: brand image, service quality, savings decisions. 
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