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ABSTRAK 

 

Muhammad Mijan Gulam, 2420419310014, 2026, Efektivitas Media Sosial 

dalam Sosialisasi Program Makan Bergizi Gratis (MBG) di Kota 

Banjarmasin. Dibawah bimbingan Bachruddin Ali Akhmad. 

Penelitian ini bertujuan untuk menganalisis efektivitas sosialisasi Program 

MBG melalui beberapa faktor yaitu kualitas sistem media sosial, kualitas informasi 

media sosial, dan kualitas layanan media sosial serta keterlibatan siswa terhadap 

konten sebagai variabel mediasi. Penelitian ini menggunakan pendekatan 

kuantitatif dengan metode survei terhadap siswa SMA Negeri se-Kota Banjarmasin, 

dengan jumlah sampel 388 orang Teknik analisis data menggunakan Structural 

Equation Modeling–Partial Least Square (SEM-PLS). 

Hasil penelitian menunjukkan bahwa kualitas sistem media sosial, kualitas 

informasi media sosial, dan keterlibatan siswa terhadap konten Program MBG 

berpengaruh positif dan signifikan terhadap efektivitas sosialisasi Program MBG. 

Sementara itu, kualitas layanan media sosial tidak berpengaruh signifikan terhadap 

efektivitas sosialisasi program. Penelitian ini juga menunjukkan bahwa kualitas 

sistem, kualitas informasi, dan kualitas layanan media sosial berpengaruh signifikan 

terhadap keterlibatan siswa terhadap konten Program MBG. Nilai R-Square sebesar 

65,8% menunjukkan bahwa efektivitas sosialisasi Program MBG mampu 

dijelaskan dengan baik oleh variabel dalam penelitian ini. 

Oleh karena itu, diperlukan pengelolaan media sosial yang lebih strategis 

melalui peningkatan kualitas informasi, penguatan kualitas sistem, serta 

pengembangan konten yang mampu meningkatkan keterlibatan siswa agar 

sosialisasi program pemerintah dapat berjalan lebih optimal dan efektif. 

 

Kata Kunci: Efektivitas Sosialisasi, Program MBG, Media Sosial, Komunikasi 

Kebijakan Publik 



ABSTRACT 

 

Muhammad Mijan Gulam, 2420419310014, 2026, Effectiveness of Social Media in 

Socializing the Free Nutritious Meal Program (MBG) in Banjarmasin 

City. Under the guidance of Bachruddin Ali Akhmad. 

 

Keywords: Effectiveness of Socialization, MBG Program, Social Media, Public Policy 

Communication 

 

This research aims to analyze the effectiveness of the socialization of the MBG 

Program through several factors, namely the quality of the social media system, the quality 

of social media information, and the quality of social media services as well as student 

engagement with content as mediating variables. This research uses a quantitative 

approach and a survey method to examine public high school students in Banjarmasin City, 

with a sample size of 388. The data analysis technique uses Structural Equation Modelling–

Partial Least Squares (SEM-PLS). 

The research results show that the quality of the social media system, the quality of 

social media information, and student involvement in the MBG Program content had a 

positive and significant effect on the effectiveness of the MBG Program socialization. 

Meanwhile, the quality of social media services did not significantly affect the effectiveness 

of program outreach. This research also shows that system quality, information quality, 

and social media service quality had a significant effect on student engagement with the 

MBG Program content. The R-Square value of 65.8% shows that the effectiveness of the 

MBG Program socialization can be explained well by the variables in this research. 

Therefore, more strategic management of social media is needed through improving 

the quality of information, strengthening system quality, and developing content that is able 

to increase student involvement so that socialization of government programs can run more 

optimally and effectively. 
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