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ANALISIS PERBANDINGAN KEUNTUNGAN PENJUALAN PEMPEK 
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KALIMANTAN SELATAN 

 

ABSTRAK, Perkembangan teknologi digital telah membawa perubahan besar dalam 

dunia pemasaran, termasuk bagi usaha kecil dan menengah seperti kelompok pengolah 

dan pemasar (Poklahsar) Windy di Kelurahan Sekumpul, Kecamatan Martapura, 

Kabupaten Banjar. Usaha ini memasarkan produk pempek melalui dua sistem, yaitu 

offline dan online. Penelitian ini dilakukan untuk menganalisis dan membandingkan 

keuntungan dari kedua metode penjualan tersebut serta mengetahui pengaruh waktu 

penjualan, khususnya selama bulan puasa dan bulan biasa, terhadap performa penjualan. 

Pemilihan objek penelitian ini dilatarbelakangi oleh pengalaman langsung peneliti selama 

praktik kerja lapang di Poklahsar Windy dan ketertarikan terhadap dinamika sistem 

penjualan yang digunakan.Metode yang digunakan dalam penelitian ini adalah 

pendekatan kuantitatif deskriptif dengan teknik pengumpulan data berupa observasi, 

wawancara, dan dokumentasi. Data dianalisis melalui perhitungan biaya, penerimaan, 

dan keuntungan pada masing-masing metode penjualan selama 60 hari. Selain itu, 

dilakukan uji komparasi menggunakan paired sample t-test untuk mengetahui perbedaan 

performa penjualan antara bulan puasa dan bulan biasa pada sistem offline dan online. 

Berdasarkan hasil penelitian, penjualan usaha Poklahsar Windy selama 60 hari 

menunjukkan keuntungan pada kedua sistem penjualan. Penjualan secara offline 

menghasilkan keuntungan Rp 21.291.645, sedangkan sistem online memberikan 

keuntungan sebesar Rp 11.678.124, sehingga total keuntungan gabungan mencapai 

Rp32.969.769. Uji komparasi menunjukkan bahwa performa penjualan berbeda 

signifikan antara bulan puasa dan bulan biasa. Selama bulan puasa, penjualan online 

cenderung meningkat karena perubahan perilaku konsumen yang lebih memilih 

berbelanja secara daring menjelang waktu berbuka, sementara penjualan offline 

mengalami penurunan. Hal ini mengindikasikan bahwa faktor waktu dan sosial-

keagamaan turut memengaruhi pola konsumsi masyarakat. Oleh karena itu, penguatan 

strategi digital menjadi langkah penting agar usaha tetap adaptif dan mampu bersaing 

dalam kondisi pasar yang dinamis. 

Kata Kunci : Pemasaran digital, Analisis Keuntungan, Pempek Windy 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 
 

COMPARATIVE PROFIT ANALYSIS OF PEMPEK SALES THROUGH OFFLINE 

AND ONLINE MARKETING AT POKLAHSAR WINDY, SEKUMPUL VILLAGE 

MARTAPURA DISTRICT BANJAR REGENCY SOUTH KALIMANTAN 

PROVINCE 

 

ABSTRACT, The development of digital technology has brought significant changes to 

the world of marketing, including for small and medium enterprises such as the 

processing and marketing group (Poklahsar) Windy in Sekumpul Subdistrict, Martapura 

District, Banjar Regency. This business markets pempek products through two systems: 

offline and online. This study was conducted to analyze and compare the profits of both 

sales methods and to examine the effect of sales timing, particularly during the fasting 

month and regular months, on sales performance. The choice of this research object was 

based on the researcher’s direct experience during an internship at Poklahsar Windy and 

a particular interest in the dynamics of the sales systems used. The method employed in 

this research is a descriptive quantitative approach with data ]collection techniques 

including observation, interviews, and documentation. The data were analyzed through 

calculations of cost, revenue, and profit for each sales method over a 60-day period. 

Additionally, a comparative test using the paired sample t-test was conducted to 

determine the differences in sales performance between the fasting month and regular 

months for both offline and online systems.The research findings show that Poklahsar 

Windy gained profits from both sales systems during the 60-day period. Offline sales 

generated a profit of IDR 21,291,645, while online sales yielded a profit of IDR 

11,678,124, resulting in a combined total profit of IDR 32,969,769. The comparative test 

indicated a significant difference in sales performance between Ramadan and regular 

months. During Ramadan, online sales tended to increase due to changes in consumer 

behavior, with a preference for shopping online before breaking the fast, while offline 

sales declined. This indicates that timing and socio-religious factors influence consumer 

consumption patterns. Therefore, strengthening digital strategies is essential for the 

business to remain adaptive and competitive in a dynamic market environment. 

Keywords: Digital Marketing, Profit Analysis, Windy Pempek 
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