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ABSTRAK 

 

Septiana Ulfah, 2020420320008, 2024. “Pengaruh Kualitas Pelayanan, 

Kualitas Produk, Lokasi dan Harga Terhadap Minat Beli Konsumen di Depo 

Bangunan Gemilang”, di bawah bimbingan: Saladin Ghalib. 
          

Penelitian ini bertujuan untuk mengetahui dan menguji kualitas 

pelayanan, kualitas produk, lokasi dan harga berpengaruh secara parsial dan 

simultan terhadap minat beli ulang ulang konsumen di Toko Bangunan 

Gemilang. 

Pendekatan yang digunakan dalam penelitian ini yaitu dengan 

menggunakan penelitian kuantitatif tentang analisis pengaruh kualitas 

pelayanan, lokasi, kualitas produk, dan harga terhadap minat beli ulang 

konsumen di Depo Gemilang. Kota Banjarmasin Dengan populasi semua 

pembeli atau costumer yang membeli bahan bangunan di Depo Gemilang Kota 

Banjarmasin. 
        Hasil penelitian menunjukkan bahwa kualitas pelayanan berpengaruh 

positif signifikan terhadap minat beli ulang konsumen dan kualitas produk 

berpengaruh positif signifikan terhadap minat beli ulang konsumen. 

 

Kata kunci: Kualitas Pelayanan, Kualitas Produk, Lokasi, Harga, Minat Beli 
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ABSTRACT 

 

 

Septiana Ulfah, 2020420320008, 2024. The Influence of Service Quality, 

Product Quality, Location and Price on Consumer Purchase Interest 

at Depo Bangunan Gemilang, under the guidance of: Saladin Ghalib. 

       

     This research aims to determine and test service quality, product 

quality, location and price, partially and simultaneously influencing 

consumers' repurchase interest at the Gemilang Building Store. 

         The approach used in this research is to use quantitative research 

regarding the analysis of the influence of service quality, location, product 

quality and price on consumer repurchase interest at Depo Gemilang. 

Banjarmasin City With a population of all buyers or customers who buy 

building materials at the Gemilang Depot, Banjarmasin City. 

         The research results show that service quality has a significant positive 

effect on consumer repurchase interest and product quality has a significant 

positive effect on consumer repurchase interest. 

 

Keywords: Service Quality, Product Quality, Location, Price, Purchase 

Interest
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