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ABSTRACT
Dwi Diva Rahmah (2026). The Effect of Store atmosphere on Impulse Buying
with Lack of Self-Control as a Moderating Variable of Miniso Consumers at Duta Mall

in Banjarmasin. Advisor: RR. Yulianti Prihatiningrum.

This study aims to examine the effect of store atmosphere on impulse buying
with lack of self-control as a moderating variable among consumers of Miniso Duta
Mall Banjarmasin. This research used a quantitative explanatory approach by
distributing questionnaires to 100 respondents selected through purposive sampling.
The data were analyzed using Structural Equation Modeling (SEM) with the Partial
Least Squares (PLS) approach. The results indicate that store atmosphere has a
positive effect on impulse buying. Furthermore, lack of self-control is proven to
strengthen the relationship between store atmosphere and impulse buying, indicating
that consumers with lower self-control are more susceptible to engaging in impulsive

purchases when exposed to an attractive and comfortable store environment.

Keywords: Store Atmosphere, Impulse Buying, Lack of Self-Control
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ABSTRAK
Dwi Diva Rahmah (2026). Pengaruh Store atmosphere terhadap Impulse
Buying dengan Lack of Self-Control sebagai Variabel Moderasi pada Konsumen Miniso

Duta Mall di Banjarmasin. Pembimbing: RR. Yulianti Prihatiningrum.

Penelitian ini bertujuan untuk menguji pengaruh store atmosphere terhadap
impulse buying dengan lack of self-control sebagai variabel moderasi pada konsumen
Miniso Duta Mall Banjarmasin. Penelitian ini menggunakan pendekatan kuantitatif
dengan metode explanatory research. Data dikumpulkan melalui kuesioner kepada 100
responden dengan teknik purposive sampling dan dianalisis menggunakan Structural
Equation Modeling (SEM) dengan pendekatan Partial Least Squares (PLS). Hasil
penelitian menunjukkan bahwa store atmosphere berpengaruh terhadap impulse
buying. Selain itu, lack of self-control berperan dalam memperkuat pengaruh store
atmosphere terhadap impulse buying, di mana konsumen dengan tingkat kontrol dir1
yang rendah lebih mudah terdorong untuk melakukan pembelian secara impulsif ketika

berada dalam suasana toko yang menarik dan nyaman.

Kata kunci: Store Atmosphere, Impulse Buying, Lack of Self-Control
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