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ABSTRACT 

Naili Arifah (2024) The Influence of Green Marketing, Brand Awareness, Product 

Quality, and Price on Purchase Decision for Starbucks Coffee Products (Study at 

Starbucks Duta Mall Banjarmasin). Advisor: Rusniati. 

The aim of this research is to analyze: (1) the influence of Green Marketing 

on purchase decisions for Starbucks coffee products; (2) the influence of Brand 

Awareness on purchase decisions for Starbucks coffee products; (3) the influence 

of Product Quality on purchase decisions for Starbucks coffee products; and (4) 

the influence of Price on purchase decisions for Starbucks coffee products. 

This research is a quantitative reserch. The population of the study consists 

consumers of Starbucks Duta Mall Banjarmasin coffee products. The sample size 

for this research is 100 individuals. Non-probability sampling with purposive 

sampling method is used for sample selection. Data is collected through 

distributing closed questionnaires. Data analysis is performed using Multiple 

Linear Regression Analysis with the SPSS 29 software application. 

The results of this study indicate that Green Marketing influences the 

purchasing decisions of Starbucks coffee products at Duta Mall Banjarmasin, 

Brand Awareness influences the purchasing decisions of Starbucks coffee products 

at Duta Mall Banjarmasin, Product Quality influences the purchasing decisions of 

Starbucks coffee products at Duta Mall Banjarmasin, and Price influences the 

purchasing decisions of Starbucks coffee products at Duta Mall Banjarmasin. 

Keywords: Green Marketing, Brand Awareness, Product Quality, Purchase 

Decision  
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ABSTRAKSI 

Naili Arifah (2024) Pengaruh Green Marketing, Brand Awareness, Product 

Quality, dan Price Terhadap Keputusan Pembelian Produk Kopi Starbucks (Studi 

Pada Starbucks Duta Mall Banjarmasin). Pembimbing: Rusniati. 

Tujuan dalam penelitian ini adalah untuk menganalisis: (1) pengaruh Green 

Marketing terhadap keputusan pembelian produk kopi Starbucks; (2) pengaruh 

Brand Awareness terhadap keputusan pembelian produk kopi Starbucks; (3) 

pengaruh Product Quality terhadap keputusan pembelian produk kopi Starbucks; 

dan (4) pengaruh Price terhadap keputusan pembelian produk kopi Starbucks. 

Penelitian ini merupakan penelitian kuantitatif. Populasi dalam penelitian 

adalah konsumen produk kopi Starbucks Duta Mall Banjarmasin. Jumlah sampel 

penelitian ini adalah 100 orang. Teknik pengambilan sampel yang digunakan adalah 

non probability sampling dengan metode purposive sampling. Teknik 

pengumpulan data dilakukan dengan menyebarkan kuesioner tertutup. Teknik 

analisis data menggunakan Analisis Regresi Linier Berganda dengan aplikasi 

software SPSS 29. 

Hasil penelitian ini menunjukkan bahwa Green Marketing berpengaruh 

terhadap keputusan pembelian produk kopi Starbucks Duta Mall Banjarmasin, 

Brand Awareness berpengaruh terhadap keputusan pembelian produk kopi 

Starbucks Duta Mall Banjarmasin, Product Quality berpengaruh terhadap 

keputusan pembelian produk kopi Starbucks Duta Mall Banjarmasin, dan Price 

berpengaruh terhadap keputusan pembelian produk kopi Starbucks Duta Mall 

Banjarmasin. 

Kata kunci:  Green Marketing, Brand Awareness, Product Quality, Keputusan 

Pembelian  
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