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ABSTRAK 

Nurzaitun Humaira, 2010412220013, 2024. Pengaruh Brand Image dan 

Product Involvement terhadap Keputusan Pembelian Smartphone Apple di Kota 

Banjarmasin, dibawah bimbingan: Hj. Nurul Wahyuni.  

Penelitian ini bertujuan untuk mengetahui pengaruh Brand Image dan 

Prouduct Involvement terhadap Keputusan Pembelian Smartphone Apple di Kota 

Banjarmasin.  

Penelitian ini menggunakan pendekatan kuantitatif. Lokasi penelitian ini 

dipilih pada Kota Banjarmasin sebanyak 100 responden, dengan pengumpulan data 

menggunakan kuisoner dan analisis data menggunakan analisis regresi linear 

berganda yang dibantu IBM SPSS Statistic Versi 24. 

Hasil penelitian ini membuktikan bahwa brand image berpengaruh positif 

dan signifikan terhadap keputusan pembelian smartphone Apple di Kota 

Banjarmasin. Begitu juga, dengan product involvement yang memiliki pengaruh 

positif dan signifikan terhadap keputusan pembelian smartphone Apple di Kota 

Banjarmasin. Serta, brand image dan product involvement yang terbukti memiliki 

pengaruh positif dan signfikan terhadap keputusan pembelian smartphone Apple di 

Kota Banjarmasin.  

 

Kata kunci : Brand Image, product involvement, keputusan pembelian. 
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ABSTRACT 

Nurzaitun Humaira, 2010412220013, 2024. The Influence of Brand 

Image and Product Involvement on Apple Smartphone Purchase Decisions in 

Banjarmasin, under the guidance of: Hj. Nurul Wahyuni. 

This research is to explain the influence of Brand Image and Product 

Involvement on Apple Smartphone Purchase Decision in Banjarmasin City.  

This study uses a quantitative. location for this research was chosen in 

Banjarmasin City with 100 respondents, with data collection using survey and 

data analysis using multiple linear regression assisted by IBM SPSS Statistics 

24. 

This research proves that brand image has a positive and significant 

influence on purchasing decisions for Apple smartphones in Banjarmasin. And 

also, product involvement has a positive and significant influence on 

purchasing decisions for Apple smartphones in Banjarmasin. The same thing 

also occurred with the brand image and product involvement, which has been 

proven to positively and significantly impact the purchasing decisions for Apple 

smartphone in Banjarmasin. 

 

 

  Keywords: Brand image, product involvement, purcahse decisions. 
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