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ABSTRACT

Maulida Rizkia (2025). The influence of environmental awareness,
environmental attitudes, self-transcendence, and the perception of innovation in the
purchasing  intent  (study in  Indonesia's  environmentally  friendly
consumer products). Advisor: Siti Aliyati Al-Bushairi.

This study investigates the influence of environmental awareness,
environmental attitude, self-transcendence, and product innovation perception on
consumers’ purchase intention for sustainable fashion products in Indonesia. In
response to the increasing concern over environmental degradation caused by the
fashion industry, sustainable fashion has emerged as an ethical and ecological
alternative. This research adopts a quantitative approach using a survey of 200
respondents familiar with or interested in sustainable fashion. Data were analyzed
using Partial Least Squares Structural Equation Modeling (PLS-SEM) with
SmartPLS 4. The findings reveal that environmental awareness, environmental
attitude, and product innovation perception significantly and positively affect
purchase intention. However, self-transcendence has a negative yet significant
effect. The results emphasize the importance of innovative product presentation and
consumer education to boost market engagement with sustainable fashion. These
findings provide strategic insights for marketers and green entrepreneurs in the
fashion industry.

Keywords: Purchase Intention, Environmental Awareness, Environmental Attitude,
Self-Transcendence, Product Innovation, Eco-Friendly
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ABSTRAK

Maulida Rizkia (2025) Pengaruh Kesadaran Lingkungan, Sikap Lingkungan,
Transendensi Diri, Dan Persepsi Inovasi Terhadap Niat Beli (Studi Pada Konsumen
Produk Fesyen Ramah Lingkungan Di Indonesia) Pembimbing: Siti Aliyati Al-
Bushairi.

Penelitian ini bertujuan untuk mengkaji pengaruh kesadaran lingkungan,
sikap terhadap lingkungan, transendensi diri, dan persepsi inovasi produk terhadap
niat beli konsumen terhadap produk fesyen berkelanjutan di Indonesia. Menanggapi
kekhawatiran yang meningkat terkait kerusakan lingkungan akibat industri fesyen,
fesyen rramah lingkungan muncul sebagai alternatif yang etis. Penelitian ini
menggunakan pendekatan kuantitatif dengan metode survei terhadap 200
responden yang telah mengenal atau tertarik pada fesyen ramah lingkungan.
Analisis data dilakukan dengan Partial Least Squares Structural Equation
Modeling (PLS-SEM) menggunakan perangkat lunak SmartPLS 4. Hasil penelitian
menunjukkan bahwa kesadaran lingkungan, sikap lingkungan, dan persepsi inovasi
produk berpengaruh positif dan signifikan terhadap niat beli. Sebaliknya,
transendensi diri menunjukkan pengaruh negatif namun signifikan. Temuan ini
menekankan pentingnya penyajian produk yang inovatif serta edukasi konsumen
dalam meningkatkan keterlibatan pasar terhadap fesyen ramah lingkungan. Hasil
ini memberikan wawasan strategis bagi pemasar dan pelaku usaha hijau di industri
fesyen.

Kata kunci: Niat Beli, Kesadaran Lingkungan, Sikap Lingkungan, Transendensi
Diri, Inovasi Produk, Fesyen Ramah Lingkungan
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