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ABSTRAK 

 Surya Renaldy Muslim, 1610412610051, 2022, Pengaruh Kapabilitas 

Produksi Dan Inovasi Produk Terhadap Kinerja Pemasaran Industri Kerajinan 

Kain Sasirangan Di Kota Banjarmasin. Di bawah bimbingan Dr. Maryono, S.Sos, 

M.Si. 

 Penelitian ini bertujuan untuk menguji pengaruh kapabilitas produksi dan 

inovasi produk terhadap kinerja pemasaran industri kerajinan kain sasirangan di 

Kota Banjarmasin. 

Pendekatan Penelitian yang digunakan adalah pendekatan kuantitatif. 

Populasi penelitian sebanyak 32 orang dengan teknik total sampling dan sampel 

sebanyak 32 orang. Instrument penelitian menggunakan kuesioner, analisis data 

menggunakan analisis regresi berganda dengan uji t dan uji F.  

 Hasil penelitian menyatakan bahwa  Hasil uji t  menunjukkan t(hitung) = 

3.514> t(tabel) = 1.66757 dengan taraf sig yaitu 0.011 < 0.05 terdapat pengaruh 

secara signifikan antara kapabilitas produk secara parsial terhadap kinerja 

pemasaran industri kerajinan kain sasirangan di Kota Banjarmasin. Hasil uji t  

dengan  t(hitung) = 2.509 > t(tabel) = 1.66757 dengan taraf sig yaitu 0.018 < 0.05 

terdapat pengaruh signifikan inovasi produk secara parsial terhadap kinerja 

pemasaran industri kerajinan kain sasirangan di Kota Banjarmasin. Nilai F(tabel) = 

2,75 < F(hitung) = 8.845, pengaruh kapabilitas produksi dan inovasi produk secara 

simultan terhadap kinerja pemasaran industri kerajinan kain sasirangan di Kota 

Banjarmasin.  Hasil uji r square kapabilitas produksi dan inovasi produk nilai 

koefesien determinasi (R2) sebesar 0.379 dan nilai adjustment R Square sebesar 

0.379 yang besarnya sumbangan pengaruh variabel independen terhadap variabel 

dependen adalah 37,9% terhadap kinerja pemasaran industri kerajinan kain 

sasirangan di Kota Banjarmasin.  

 

Kata Kunci: kapabilitas produksi, inovasi produk, kinerja pemasaran, kerajinan 

kain sasirangan. 
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ABSTRACT 

Surya Renaldy Muslim, 1610412610051, 2022, The Effect of Production  

Capability and Product Innovation on Marketing Performance of the Sasirangan 

Fabric Craft Industry in Banjarmasin City. Under the guidance of Dr. Maryono, 

S.Sos, M.Sc. 

This study aims to examine the effect of production capability and product 

innovation on the marketing performance of the Sasirangan fabric industry in 

Banjarmasin City. 

The research approach used is a quantitative approach. The research 

population was 32 people with a total sampling technique and a sample of 32 

people. The research instrument used a questionnaire, data analysis used multiple 

regression analysis with t test and F test. 

The results of the study stated that the results of the t test showed t(count) = 

3.514> t(table) = 1.66757 with a sig level of 0.011 <0.05 there was a significant 

influence between product capabilities partially on the marketing performance of 

the Sasirangan cloth craft industry in Banjarmasin City. The results of the t test 

with t (count) = 2.509 > t (table) = 1.66757 with a sig level of 0.018 < 0.05 there 

is a significant effect of product innovation partially on the marketing 

performance of the Sasirangan cloth craft industry in Banjarmasin City. The value 

of F(table) = 2.75 < F(count) = 8.845, the effect of production capability and 

product innovation simultaneously on the marketing performance of the 

sasirangan fabric industry in Banjarmasin City. The results of the r square test of 

production capability and product innovation, the coefficient of determination 

(R2) is 0.379 and the adjustment value of R Square is 0.379, the contribution of 

the independent variable to the dependent variable is 37.9% on the marketing 

performance of the Sasirangan cloth craft industry in Banjarmasin City. 

 

Keywords: production capability, product innovation, marketing performance, 

sasirangan cloth craft. 
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