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ABSTRAK 
 

Maulidya Dievarani Frikabudi, 2110414320034, 2026. ANALISIS MEDIA 
RICHNESS AKUN INSTAGRAM @TRANSBANJARBAKULAOFFICIAL 
DALAM PEMENUHAN KEBUTUHAN INFORMASI PENGIKUT 
MENGENAI LAYANAN TRANSPORTASI PUBLIK DI WILAYAH 
BANJARBAKULA di bawah Bimbingan Sarwani, S.Sos.,M.Med.Kom 

Penelitian ini bertujuan untuk menganalisis pemanfaatan akun media sosial Instagram 
@transbanjarbakulaofficial dalam memenuhi kebutuhan informasi pengikut terkait 
layanan transportasi publik di wilayah Banjarbakula.  

Penelitian menggunakan pendekatan kualitatif deskriptif dengan informan yang terdiri 
atas admin akun sebagai informan kunci serta pengikut akun sebagai informan 
pendukung yang dipilih berdasarkan kriteria tertentu. Data diperoleh melalui 
wawancara, observasi, dan dokumentasi, kemudian dianalisis melalui tahapan reduksi 
data, penyajian data, dan penarikan kesimpulan. Keabsahan data diuji menggunakan 
triangulasi sumber dan triangulasi teknik untuk memastikan validitas hasil penelitian.  
Hasil penelitian menunjukkan bahwa akun Instagram @transbanjarbakulaofficial telah 
dimanfaatkan sebagai media informasi utama mengenai jadwal operasional, rute 
perjalanan, perubahan layanan, dan informasi teknis lainnya yang dapat diakses secara 
cepat dan mudah oleh pengikut. Penyajian konten visual melalui feed dan Story 
membantu pengguna memahami informasi secara lebih efektif. Namun, 
pemanfaatannya belum sepenuhnya optimal karena masih ditemukan keterlambatan 
pembaruan informasi, desain konten yang kurang sederhana, keterbatasan variasi 
konten, serta interaksi admin dengan pengguna yang belum konsisten. Secara 
keseluruhan, akun Instagram @transbanjarbakulaofficial dinilai cukup efektif dalam 
memenuhi kebutuhan informasi pengikut, namun masih memerlukan peningkatan 
kualitas pengelolaan konten dan komunikasi agar pelayanan informasi kepada 
masyarakat dapat berjalan lebih optimal. 

Kata kunci: Pemanfaatan Media Sosial, Instagram, Kebutuhan Informasi 

 
 

 

 



 
 

viii 
 
 

 

ABSTRACT 

Maulidya Dievarani Frikabudi, 2110414320034, 2026. AN ANALYSIS OF MEDIA 
RICHNESS OF THE @TRANSBANJARBAKULAOFFICIAL INSTAGRAM 
ACCOUNT IN FULFILLING FOLLOWERS' INFORMATION NEEDS 
REGARDING PUBLIC TRANSPORTATION SERVICES IN THE 
BANJARBAKULA REGION. Supervised by Sarwani, S.Sos., M.Med.Kom. 

This study aims to analyze the utilization of the Instagram social media account 
@transbanjarbakulaofficial in fulfilling the information needs of its followers 
regarding public transportation services in the Banjarbakula area.  

The study employed a descriptive qualitative approach involving the account 
administrator as the key informant and followers of the account as supporting 
informants selected based on predetermined criteria. Data were collected through 
interviews, observations, and documentation, and were analyzed using the stages of 
data reduction, data display, and conclusion drawing. The validity of the data was 
ensured through source triangulation and technique triangulation. 

The findings indicate that the Instagram account @transbanjarbakulaofficial has been 
utilized as a primary source of information on public transportation services, including 
operational schedules, travel routes, service updates, and other technical information 
that can be accessed quickly and conveniently by its followers. The use of visual content 
through feed posts and Stories enhances users' understanding of the information 
provided. However, its utilization has not yet reached an optimal level due to several 
challenges, such as delays in updating information, overly complex content design, 
limited content variation, and inconsistent interaction between the account 
administrator and users. Overall, the Instagram account @transbanjarbakulaofficial 
is considered sufficiently effective in fulfilling the information needs of its followers, 
although improvements in content management quality and communication strategies 
are still needed to optimize public information services. 

Keywords: Social Media Utilization, Instagram, Information Needs. 
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