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ABSTRAK

Komodifikasi Agama: Praktik Bisnis Travel Agent Penyelenggara
Umrah di Banjarmasin
Skripsi. 2026. Program Studi Sosiologi, Fakultas [Imu Sosial dan Ilmu Politik,
Universitas Lambung Mangkurat
Chintia Yolianda

Penelitian ini menganalisis fenomena komodifikasi agama dalam bisnis
travel umrah di Banjarmasin. Tujuannya adalah membedah bagaimana nilai
spiritual ibadah ditransformasikan menjadi komoditas ekonomi.
Menggunakan metode kualitatif deskriptif dengan pendekatan sosiologi
ekonomi, data dikumpulkan melalui wawancara mendalam, dokumentasi,
dan netnografi pada agen travel kategori low, medium, hingga high budget.
Analisis dilakukan menggunakan Teori Komodifikasi Vincent Mosco yang
mencakup tiga dimensi: isi (content), khalayak (audience), dan tenaga kerja
(labor).

Hasil penelitian menunjukkan: (1) Komodifikasi isi terjadi melalui
pengemasan paket ibadah yang terstandarisasi berdasarkan harga; (2)
Komodifikasi khalayak dilakukan melalui segmentasi jemaah berdasarkan
strata sosial dan gaya hidup; (3) Komodifikasi tenaga kerja memanfaatkan
otoritas keagamaan ustadz sebagai daya tarik pemasaran. Praktik ini
mengintegrasikan logika pasar ke dalam ranah sakral dengan memanfaatkan
budaya lokal masyarakat Banjar. Penelitian menyarankan agar jemaah lebih
kritis terhadap narasi promosi dan pelaku bisnis tetap mengedepankan
esensi ibadah di atas profit

Kata Kunci: Komodifikasi Agama, Umrah, Travel Agent, Jemaah, Sosiologi
Ekonomi.



ABSTRACT

Commodification of Religion: Business Practices of Umrah Travel
Agents in Banjarmasin
Thesis. 2026. Sociology Study Program, Faculty of Social and Political
Sciences, Universitas Lambung Mangkurat
Chintia Yolianda

This study analyzes the phenomenon of religious commodification in the
Umrah travel business in Banjarmasin. It aims to examine how the spiritual
value of worship is transformed into an economic commodity. Using a
descriptive qualitative method and an economic sociology approach, data
were gathered through in-depth interviews, documentation, and netnography
across low, medium, and high-budget travel agencies. The analysis employs
Vincent Mosco’s Commodification Theory, covering three dimensions:
content, audience, and labor.

The results indicate: (1) Content commodification occurs through the
packaging of standardized worship services based on price; (2) Audience
commodification is achieved through pilgrim segmentation based on social
strata and lifestyle; (3) Labor commodification utilizes the religious authority
of clerics (ustadz) as a marketing tool. These practices integrate market logic
into the sacred realm by leveraging local Banjar culture. The study suggests
that pilgrims should be more critical of promotional narratives and business
actors should prioritize the essence of worship over profit.

Keywords: Commodification of Religion, Umrah, Travel Agent, Pilgrims,
Economic Sociology.
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