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ABSTRAK 

 

Puput Nur Aisyah, 2210414320015, 2026. Pengaruh Terpaan Konten 
Youtube Kimbab Family terhadap Persepsi Subscriber. Dibawah bimbingan 
Putri Ayu Hidayatur Rafiqoh. 

Penelitian ini bertujuan untuk mengukur seberapa besar pengaruh terpaan 
konten YouTube Kimbab Family terhadap persepsi subscriber tentang Komunikasi 
Keluarga Multikultural. 

Penelitian ini menggunakan pendekatan kuantitatif dengan tipe penelitian 
eksplanatif survei yang berlandaskan Social Cognitive Theory dari Bandura, teori 
terpaan media Rosengren, dan teori persepsi Bimo Walgito. Sampel penelitian 
berjumlah 349 responden yang ditentukan menggunakan teknik purposive 
sampling. Data dikumpulkan melalui keusioner dan dianalisis menggunakan regresi 
linear sederhana dan uji T melalui IBM SPSS Statistics versi 27. 

Hasil penelitian menunjukkan bahwa terpaan konten YouTube Kimbab 
Family memberikan pengaruh positif dan signifikan terhadap persepsi subscriber, 
dibuktikan dengan nilai signifikansi 0,001 (< 0,05), serta koefisien determinasi (R²) 
sebesar 0,145. Hasil ini berarti terpaan konten YouTube Kimbab Family 
berkontribusi sebesar 14,5% terhadap persepsi subscriber, sedangkan 85,5% 
sisanya dipengaruhi oleh faktor lain di luar penelitian. 

Dengan demikian, semakin tinggi terpaan konten yang diterima subscriber, 
maka semakin tinggi pula persepsi subscriber terhadap komunikasi keluarga 
multikultural yang ditampilkan dalam konten YouTube Kimbab Family. 

Kata Kunci: Terpaan Konten, YouTube, Kimbab Family, Persepsi 
Subscriber, Komunikasi Keluarga Multikultural 
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ABSTRACT 

 

Puput Nur Aisyah, 2210414320015, 2026. The Influence of Exposure to 
Kimbab Family Youtube Content on Viewer Perception. Under the guidance of 
Putri Ayu Hidayatur Rafiqoh.  

This study aims to measure the influence of exposure to Kimbab Family 
YouTube content on subscribers' perceptions of Multicultural Family 
Communication. 

This study used a quantitative approach with an explanatory survey research 
type based on Bandura's Social Cognitive Theory, Rosengren's media exposure 
theory, and Bimo Walgito's perception theory. The study sample consisted of 349 
respondents, selected using a purposive sampling technique. Data were collected 
through questionnaires and analyzed using simple linear regression and a T-test 
using IBM SPSS Statistics version 27. 

The results showed that exposure to Kimbab Family YouTube content had 
a positive and significant influence on subscribers' perceptions, as evidenced by a 
significance value of 0.001 (<0.05) and a coefficient of determination (R²) of 0.145. 
These results indicate that exposure to Kimbab Family YouTube content 
contributes 14.5% to subscriber perceptions, while the remaining 85.5% is 
influenced by factors outside the study. 

Therefore, the greater the content exposure a subscriber receives, the higher 
their perception of the multicultural family communication depicted in Kimbab 
Family YouTube content. 

Keywords: Content Exposure, YouTube, Kimbab Family, Subscriber 
Perception, Multicultural Family Communication 
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