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ABSTRACT

Akhmad Mauludin Fajar (2025). The Influence of Brand Ambassador and
Content Marketing on Mobile Legend Diamond Purchase Decisions (Study on

Mobile Legend Players in Banjarmasin).
Advisor: Ahmad Rifani

This study aims to analyze the influence of brand ambassadors and content
marketing on purchasing decisions for Mobile Legend Diamonds in Banjarmasin
City. The approach used is a marketing model that explores factors that influence
consumer behavior in making decisions to purchase digital products, especially in
the context of mobile games.

The population of this study is all Mobile Legend game players in
Banjarmasin whose number is not known for certain. The sampling method in this
study uses the purposive sampling method, which means determining the sample
with certain considerations. The sample in this study amounted to 100 respondents.
Data were collected through questionnaires and analyzed using multiple linear
regression methods through the IBM SPSS Statistics version 21 program.

The results of the study show that brand ambassadors and content marketing
have a significant influence on the decision to purchase Mobile Legend diamonds.

Keywords: Brand Ambassador, Content Marketing, Purchase Decisions
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ABSTRAK

Akhmad Mauludin Fajar (2025). Pengaruh Brand Ambassador dan Content
Marketing Terhadap Keputusan Pembelian Diamond Mobile Legend (Studi Pada
Player Mobile Legend Di Banjarmasin).

Pembimbing: Ahmad Rifani, SE, MM

Penelitian ini bertujuan untuk menganalisis pengaruh brand ambassador
dan content marketing terhadap keputusan pembelian Diamond Mobile Legend di
Kota Banjarmasin. Pendekatan yang digunakan adalah model pemasaran yang
mengeksplorasi faktor-faktor yang memengaruhi perilaku konsumen dalam
membuat keputusan pembelian produk digital, khususnya dalam konteks permainan
mobile.

Populasi penelitian ini adalah seluruh pemain game Mobile Legend di
Banjarmasin yang jumlahnya tidak diketahui secara pasti. Metode penentuan
sampel pada penelitian ini menggunakan metode purposive sampling, yang berarti
menentukan sampel dengan pertimbangan tertentu. Sampel pada penelitian ini
berjumlah 100 responden. Data dikumpulkan melalui kuesioner dan dianalisis
menggunakan metode regresi linier berganda melalui program IBM SPSS Statistics
versi 21.

Hasil penelitian menunjukkan bahwa brand ambassador dan content
marketing berpengaruh signifikan terhadap keputusan pembelian diamond Mobile
Legend.

Kata Kunci: Brand Ambassador, Content Marketing, Keputusan Pembelian
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