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ABSTRAK

Aida Rahmi, 2024. Pengaruh Literasi Keuangan dan Konformitas Terhadap
Perilaku Konsumtif Pembelian Merchandise K-Pop Pada Mahasiswa
Komunitas NCTZen Kalsel. Skripsi, Program Studi Pendidikan Ekonomi
FKIP Universitas Lambung Mangkurat Banjarmasin (Pembimbing Bapak
Prof. Dr. H. Suratno, M.Pd).

Tujuan dari penelitian in1 adalah untuk menguji pengaruh literasi kevangan dan
konformitas terhadap perilaku konsumtif di komunitas NCTZen Kalimantan
Selatan khususnya vang berkattan dengan barang K-Pop. Penelitian in1 mengikuti
pendekatan penelitian deskriptif kuantitatif Sampel sasaran sebanvak 205 siswa
dari grup Whatsapp NCTZen Kalimantan Selatan dipilih secara purposive
sampling dart populasi 300 anggota. Analisis data menggunakan metodologi
deskriptif analisis inner model, dan analisis outer model. Berdasarkan penelitian
deskriptif, tingkat literasi kevangan diklasifikasikan sebagai sedang, konformitas
rendah, dan penlaku konsumtif rendah. Temuan dan analisis statistik
mengungkapkan bahwa dampak literasi keuangan terhadap perilaku konsumtif
tidak signifikan secara statistik, sebagaimana ditunjukkan oleh hasil t-statistik
sebesar 1,279 (p> 0,03) dan nilai estimas: sampel awal sebesar 0,081 (positif).
Hubungan antara konformitas dan perilaku konsumtif signifikan secara statistik
sebagaimana tercermin dari t-statistik sebesar 16.162 (p < 0.01) dan nilai estimasi
sampel awal sebesar 0.765 (positif). Dampak literasi keuangan dan konformitas
tethadap perilaku konsumtif cukup signifikan, vakmi mencapair 67.2% dan
keseluruhan pengaruh.

Kata Kunci: Literasi Keuangan, Konformitas, Perilaku Konsumtif.
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ABSTRACT

Aida Rahmi, 2024. The influence of Financial Literacy and Conformity on
Consumptive Behavior Purchasing K-Pop Merchandise of NCTZen Students
Community in South Kalimantan. Economic Education Studies Program,
FKIP, Lambung Mangkurat University Banjarmasin.

The purpose of this study is to examine the influence of financial literacy and
conformity on consumptive behavior in the NCITZen commurmity in South
Kalimantan, especiallv those related to K-Pop goods. This study follows a
gquantitative descriptive research approach. The target sample af 203 students
from the South Kalimantan NCITZen Whatsapp group was selected by purposive
sampling from a population of 300 members. Data analvsis uses descriptive
methodology, inner model analvsis, and outer model analvsis. Based on
descriptive research, the level of financial literacy is classified as moderate, low
conformity, and low consumptive behavior. The findings from the statistical
analysis revealed that the impact of financial literacy on consumptive behavior
was not statistically significant, as shown by the t-statistical result of 1.279 (p=
0.05) and the initial sample estimate value of 0.081 (positive). The relationship
between comnformity and consumptive behavier was statistically significant, as
reflected by the t-statistic of 16.162 (p < 0.01}) and the initial sample estimate
value of 0.765 (positive). The impact of financial literacy and conformity on
consumptive behavior is quite significant, reaching 67.2% of the overall
influence.

Keyword : Financial Literacy, Conformity, Consumptive Behavior
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“It’s not always easy, but that’s life. Be strong because there are better days

ahead”

Fr-
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Mark Lee-
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