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ABSTRAK 

Elma Teriana Putri, 2420420320008, 2026. Pengaruh Kualitas Produk , Strategi 

Pemasaran, dan Kepercayaan Merek terhadap Loyalitas Merek. (Studi Konsumen 

SHARP Banjarmasin). Dibimbing oleh Hairudinor. 

 Penelitian ini bertujuan untuk meneliti Pengaruh Kualitas Produk, Strategi 

Pemasaran dan  Kepercayaan Merek terhadap Loyalitas Merek (Studi Konsumen 

SHARP Banjarmasin). Penelitian ini menggunakan pendekatan kuantitatif, dengan 

sampel sebanyak 100 responden yang mempunyai minimal 2 produk SHARP dan 

berusia minimal 17 tahun. Teknik sampling menggunakan  purposive sampling. 

Hasil menunjukkan adanya pengaruh signifikan Kualitas Produk secara 

parsial terhadap Loyalitas Merek, ada pengaruh signifikan Strategi Pemasaran 

secara parsial terhadap Loyalitas Merek, ada pengaruh signifikan Kepercayaan 

Merek secara parsial terhadap Loyalitas Merek dan ada pengaruh signifikan 

Kualitas Produk, Strategi Pemasaran dan Kepercayaan Merek secara simultan 

terhadap Loyalitas Merek. 

Kata Kunci : Kualitas Produk, Strategi Pemasaran, Kepercayaan Merek, dan 

Loyalitas Merek 
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ABSTRACT 

Elma Teriana Putri, 2420420320008, 2026. The Influence of Product Quality, 

Marketing Strategy, and Brand Trust on Brand Loyalty. (SHARP Banjarmasin 

Consumer Study). Supervised by Hairudinor. 

         This study aims to examine the influence of product quality, marketing 

strategy, and brand trust on brand loyalty (SHARP Banjarmasin Consumer Study). 

This study used a quantitative approach, with a sample of 100 respondents who 

owned at least two SHARP products. The sampling technique used purposive 

sampling. 

The results show that there is a significant partial influence of Product 

Quality on Brand Loyalty, there is a significant partial influence of Marketing 

Strategy on Brand Loyalty, there is a significant partial influence of Brand Trust 

on Brand Loyalty and there is a significant influence of Product Quality, Marketing 

Strategy and Brand Trust simultaneously on Brand Loyalty. 

Keywords: Product Quality, Marketing Strategy, Brand Trust, and Brand Loyalty 
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