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ABSTRACT

Muhammad Bintang Al Giffary (2026) The Influence of Consumer
Animosity, Ethnocentrism, and Subjective Norm on Boycott Intention. Advisor :
RR. Yulianti Prihatiningrum

This study aims to analyze the influence of consumer animosity,
ethnocentrism, and subjective norm on boycott intention among McDonald's
consumers in Indonesia. The research is motivated by the growing boycott
movement against multinational fast-food brands, which is driven by socio-political
sentiments, economic nationalism, and social pressure disseminated through
communities and social media platforms. Furthermore, this study seeks to identify
the extent to which these factors contribute to consumers' intentions to participate
in boycotts of global fast-food products.

This research employed a quantitative approach using a survey method.
Data were collected through questionnaires distributed to 213 respondents who
were McDonald's consumers. The sampling technique used was purposive
sampling, targeting individuals who were aware of the boycott issue related to
McDonald's. The collected data were analyzed using Structural Equation
Modeling—Partial Least Squares (SEM-PLS) with the assistance of SmartPLS 4
software to examine the relationships among consumer animosity, ethnocentrism,
subjective norm, and boycott intention.

The results indicate that consumer animosity, ethnocentrism, and subjective
norm have a positive and significant effect on boycott intention. These findings
suggest that stronger feelings of hostility toward a company or its country of origin,
stronger beliefs in supporting domestic products, and greater social pressure from
significant others are associated with a higher intention to boycott McDonald's
products. Simultaneously, the three variables were found to significantly explain
consumers' boycott intentions. The study contributes to the literature on
international consumer behavior and boycott studies while providing practical
insights for multinational companies in developing communication strategies and
crisis management practices that are more responsive to socio-political issues and
local societal values.

Keywords: ~ Consumer Animosity, Ethnocentrism, Subjective Norm, Boycott
Intention
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ABSTRAKSI

Muhammad Bintang Al Giffary (2026) Pengaruh Consumer Animosity,
Ethnocentrism, dan Subjective Norm Terhadap Boycott Intention. Pembimbing :
RR. Yulianti Prihatiningrum

Penelitian ini bertujuan untuk menganalisis pengaruh consumer animosity,
ethnocentrism, dan subjective norm terhadap boycott intention pada konsumen
McDonald's di Indonesia. Penelitian ini dilatarbelakangi oleh meningkatnya
fenomena boikot terhadap merek fast food multinasional yang dipengaruhi oleh
sentimen sosial-politik, nasionalisme ekonomi, serta tekanan sosial yang
berkembang di masyarakat dan media sosial. Penelitian ini juga bertujuan untuk
mengidentifikasi sejauh mana ketiga faktor tersebut berperan dalam membentuk
niat konsumen untuk melakukan boikot terhadap produk fast food global.

Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei
melalui penyebaran kuesioner kepada 213 responden yang merupakan konsumen
McDonald's. Teknik pengambilan sampel yang digunakan adalah purposive
sampling, dengan kriteria responden yang mengetahui isu boikot terhadap
McDonald's. Data yang diperoleh dianalisis menggunakan metode Structural
Equation Modeling-Partial Least Squares (SEM-PLS) dengan bantuan perangkat
lunak SmartPLS 4 untuk menguji hubungan antara variabel consumer animosity,
ethnocentrism, subjective norm, dan boycott intention..

Hasil penelitian menunjukkan bahwa consumer animosity, ethnocentrism,
dan subjective norm berpengaruh positif dan signifikan terhadap boycott intention.
Temuan ini mengindikasikan bahwa semakin tinggi perasaan permusuhan
konsumen terhadap perusahaan atau negara asal merek, semakin kuat keyakinan
untuk mendukung produk lokal, serta semakin besar tekanan sosial yang dirasakan
individu, maka semakin tinggi pula niat konsumen untuk melakukan boikot
terhadap McDonald's. Secara simultan, ketiga variabel tersebut terbukti mampu
menjelaskan peningkatan boycott intention, sehingga memberikan kontribusi
teoritis dalam kajian perilaku konsumen internasional serta implikasi praktis bagi
perusahaan multinasional dalam merancang strategi komunikasi dan manajemen
krisis yang lebih sensitif terhadap isu sosial-politik dan nilai-nilai masyarakat lokal.

Kata kunci: Consumer Animosity, Ethnocentrism, Subjective Norm, Boycott
Intention

xiil



DAFTAR ISI

Contents
PENGARUH CONSUMER ANIMOSITY, ETHNOCENTRISM, DAN
SUBJECTIVE NORM TERHADAP BOYCOTT INTENTION.........c.ccccouviieiiiiinnnns 1

LEMBAR LEGALITAS FAKULTAS EKONOMI DAN BISNIS UNIVERSITAS
LAMBUNG MANGKURAT ... Error! Bookmark not defined.

LEMBAR PENGESAHAN UJIAN SKRIPSI FAKULTAS EKONOMI DAN
BISNIS UNIVESITAS LAMBUNG MANGKURAT ......... Error! Bookmark not
defined.

BERITA ACARA PERBAIKAN SKRIPSI........... Error! Bookmark not defined.

SURAT PERSETUJUAN PERBAIKAN SKRIPSI ............ Error! Bookmark not
defined.

LEMBAR BERITA ACARA SKRIPSI......ootiiiiiiiiiiie vi
LEMBAR SERTIFIKAT PLAGIASI ....oooiiiiiieieeeeece e vii

PERNYATAAN KEASLIAN TULISAN/ORISINALITAS. Error! Bookmark not
defined.

KATA PENGANTAR ...ttt X
ABSTRACT ..ottt xii
ABSTRAKSI ...ttt xiii
DAFTAR IS ottt Xiv
DAFTAR TABEL ...ttt Xvii
DAFTAR GAMBAR ...ttt Xviii
DAFTAR LAMPIRAN ..ottt Xix
BAB I PENDAHULUAN ...ttt 1
1.1 Latar Belakang Penelitian.............cccvveeiiiiiiiiiiiiiiie e 1
1.2 Rumusan Masalah ...........ooooiiiiiiiiiiic e 13
1.3 Tujuan Penelitian. ........cuveviiiiiiiiiiiiiece e 13
1.4 Manfaat Penelitian ...........coooiiiiiiiiiiiiieeiiiiee e 14
1.4.1 Manfaat Teoritis/ Akademik ............ccccveiiiiiiiiiiiiiii e 14
1.4.2 Manfaat Praktis ........ccooiiiiiiiiiiicie e 14

1.5 Sistematika Pembahasan ...........ccoccvviiiiiiiiiiii e 15
BAB II TINJAUAN PUSTAKA. . ..ottt 17
2.1 Landasan TeOTT ......uuveeeiiiiiiie ettt 17

X1V



2.1.1  Consumer ANIMOSILY ..........ccoiiiiuiiiiiiiiiie e 17

2.1.2  EtRROCENIVISI ..ottt 20
2.1.3  Subjective NOFI ...........cccouiiiiiiiiiiiiiie et 22
2.1.4  BOYcott INTERTION ..........ccuvveiiiiiiii e 24
2.2 Hasil Penelitian Terdahulu ..........ccceviiiiiiiiiiiiii e 26
BAB III KERANGKA KONSEPTUAL DAN HIPOTESIS........cccooeiiiiiiiiienne 30
3.1 Kerangka Konseptual ...........cccoviiiiiiiiiiiiiicccc e 30
3.2 Hipotesis Penelitian..........coooririiiiiiiiiiioiiiec e 31
BAB IV METODE PENELITTAN ......ooiiiiiiiiiiieiieceree e 40
4.1 Ruang Lingkup Penelitian ...........cccooovviiiiiiiii e 40
4.2 Jenis Penelitian...........uueiiiiiiiiiiiiiiiiiiee e 40
4.3 Tempat/Lokasi Penelitian ............cccoooirviiiiiiiiiii e 41
4.4 UNIE ANALISIS 1oeiiiiiiiiiiiiee ettt e e e 41
4.5 Populasi dan Sampel ..........ooooiiiiiiiiiiii e 41
4.5.1  POPUIAST...uuiiiiiiiiiii i 41
4.5.2  SAMPEL ottt 41
4.5.3 Teknik Pengambilan Sampel..........ccccccviiiiiiiiiiiiiiiiieeen, 42
4.6 Variabel dan Definisi Operasional Variabel..............cccccivviiiiiininiiiiinnnnnn. 43
4.6.1 Variabel Penelitian...........ccccovviiiiiiiiiiiiiii 43
4.6.2 Definisi Operasional Variabel .........ccccccccoiiiiiiiiiiiiiiiiiiee, 45
4.7 Teknik Pengumpulan Data.........cccccceiiiiiiiiiiiiiiiiiiiecceee e 47
4.8 Teknik Analisis Data .........ccceviiiiiiiiiiiii 47
4.8.10Uter MOdel ... 48
4.8.1.1 Validitas KONVETrZen...........cceiiiiiiiiiiiiiiee it 48
4.8.1.2 Validitas DISKITMINAN ........ccooiiiiiiiiniiiiiieeieie e 49
4.8.1.3 Uji Relabilitas.........ceeeiiiiiiiiiiiiiie e 49
A.8.2 INNEE MOAEL............ccooiiiiiiiiiiiiiiieeei e 49
4.8.2.1 Koefisien Determinasi (Uji R-Square) ..........cccoocvvveiiiiiiiciniiiincene 50
A.8.3 UJI f-SQUATE ...eeeeiiiiiee ettt et 50
4.8.4 Pengujian HIPOTESIS .....cuvrrieiiiiiiieiiiiiie ettt 51
BAB V HASIL PENELITIAN DAN ANALISIS......coooiiiiiiiiee 52
5.1.  Gambaran Umum Objek Penelitian ............ccccoeiiiiiiiiiiiiiiiiieee 52

XV



5.2, HASTLANALISIS «.oeveieeeeeeeee e e e e e e e 55

5.2.1.  Karakteristik Responden ...........ccccoveviiiiiiiiiiiiiic e 55
5.2.1.1. Karakteristik Responden Berdasarkan Jenis Kelamin .................. 55
5.2.1.2. Karakteristik Responden Berdasarkan Usia...........c.ccccvvveennnnnnn. 56
5.2.1.3. Karakteristik Responden Berdasarkan Pekerjaan......................... 58
5.2.2.  Deskripsi Statistik Variabel Penelitian.............cccoceveeiiiiineniinnnnn. 59
5.2.2.1. Variabel Consumer ARimosity ...........ccccccoueiiiiiiiiinieiniieee 61
5.2.2.2. Variabel EthnoCentriSm .........cccccccuuiiiuuieiiiieiiiiiiiiiiieee e 62
5.2.2.3. Variabel Subjective NOFM ..............cccccuuiiiiiiiiiiiiiiiiiiiiieeee 63
5.2.2.4. Variabel Boycott INtention..............cccocvviiiiiiiiiiniiiiiiiiiieeeeii, 65
5.2.3.  Uji Model Pengukuran (Outer Model) .............cccc.ccooviiiiniinncnnnnn. 66
5.2.3.1.  Convergent Validity.........c.c.ccoooviiiiiiiiiiiiiiiiie e 66
5.2.3.2.  Discriminant Validity ...........ccccoociiiiiiiiiiiiiiie e 67
5.2.3.3. ReEAIIDIIEY ..oecvireeiiiie ettt 69
5.2.4. Uji Model Pengukuran (/nner Model) .............ccoovvviiiiiiiiiiiiiinnnnnnnn. 70
52410 R-SQUATE ... 71
5242, F-SQUAKE....cccccooiieeeeeeeeeeeeeeeeeeee e 72
5.2.4.3. Uji Hipotesis (Path Coefficient) ........ccccccccuuuiiiiiiiiiiiiiiinnaniiiiinnn, 73
5.2.5. Pembahasan Hasil Penelitian .............ccoooovveiiiiiii e 75
5.2.6. Implikasi Hasil Penelitian ..........cccccvveeiiiiiiiiiiiiiiiiiiiiccceee e 85
5.2.6.1.  ImPlIKaST TEOTILIS .vvvevveiiiiiiiriiiiee e e ittt e e e e e e e 85
5.2.6.2. Implikasi PraktiS .........ccocuviriiiiiiiiiiiiiiiiiiiiee i 88
5.2.7. Keterbatasan Penelitian...........ccccoooviiiiiiiiiiic i 91
BAB VI PENUTUP .....ooiiiiiiiie ettt 92
6.1, KeSIMPUIAN ..uvviiiiiiiiii i 92
0.2, SATAN ..ciiiiiiiiiiiii e 94
DAFTAR PUSTAKA ...ttt 97
LAMPIRAN .ottt ettt ettt e et e e snbe e e nnbee e 100

Xvi



Tabel 1.
Tabel 2.
Tabel 4.
Tabel 4.
Tabel 5.
Tabel 5.
Tabel 5.
Tabel 5.
Tabel 5.
Tabel 5.
Tabel 5.
Tabel 5.
Tabel 5.
Tabel 5.
Tabel 5.
Tabel 5.
Tabel 5.
Tabel 5.
Tabel 5.

DAFTAR TABEL

1 Perubahan Omzet Penjualan McDonalds...........ccccoovviiiiiniiieniinennn. 6
1 Ringkasan Review Hasil Penelitian Terdahulu ... 26
1 Definisi Operasional Variabel ...............ccccooiiiiiiiiiice 45
2 SKkala LAKEIt ..o 47
1 Karakteristik Responden Berdasarkan Jenis Kelamin.......................... 55
2 Karakteristik Responden Berdasarkan Usia.............ccccvvvviiiieiniininee, 56
3 Karakteristik Responden Berdasarkan Pekerjaan.............c.cccooeeennnnn. 58
4 Kriteria Tiga Kotak (Three-box Method) ..............ccccccooeviiiiiiiiniannnn. 60
5 Rekapitulasi Tanggapan Responden Variabel Consumer Animosity ....61
6 Rekapitulasi Tanggapan Responden Variabel Ethnocentrism...................... 62
7 Rekapitulasi Tanggapan Variabel Subjective Norm ...............ccccuvee.... 63
8 Rekapitulasi Tanggapan Variabel Boycott Intention.................c.......... 65
9 Convergent Validity.............ocoouiiiiiiiiiiie e 67
10 Discriminant Validity .........cccococieiiiiiiiiiiiiiiiee e 68
11 Nilai Average Variant Extracted (AVE) .......ccccccooiiiiiiiiiiiiiiinn, 69
12 Nilai Cronbach’a Alpha dan Composite Realibility .......................... 69
13 Nilal R-SGUATE ...t 71
14 NIl F-SGUATE ... 73
LS5Path COCFICIENLS ....ccueeeeiiiiiiiiiiiii et 74

xvii



Gambar 1.
Gambar 1.
Gambar 1.
Gambar 1.
Gambar 1.
Gambar 1.
Gambar 3.
Gambar 5.
Gambar 5.
Gambar 5.

DAFTAR GAMBAR

1 Boikot Merek McDonalds...........eeieiiiiiiieiiiiiiie i 2
2 McDonalds Membantu Konsumsi Tentara Israel ..............ccccccceeeenns 3
3 Gerai McDonalds Didemo Massa..........ccuevvviieeeiiiiiiiiiiiiiiee e 3
4Tangkapan Layar Kampanye Pemboikotan.............ccccoooiviiiviiiiinnnnnns 4
5 Dominasi Generasi Muda Dalam Gerakan Boikot.......................... 12
6 Pengguna Aktif Media Sosial Berdasarkan Usia.............cccccceeeennn. 13
1 Kerangka Konseptual............coooiiiiiiniiiiie e 30
1 Logo McDonalds ........ccooiiiiiiiiiiiiicceieee e 52
2 Model Penelitian Tahap Estimasi (OQuter Model) ............................ 66
3 Model Penelitian Tahap Estimasi (Inner Model)...................ccc....... 71

xviii



DAFTAR LAMPIRAN

Lampiran [ KUESIONET .........ccoviiiiiiiiiiiie et 100
Lampiran 2 Karakteristik Responden ...........ccccoeiiiiiiiiiiiiice e 105
Lampiran 3 Data Primer Penelitian .............cccocveiiiiiiiiiiiiic e 110
Lampiran 4 Deskripsi ReSponden..........coocuvviiiiiiiiiiiiiiiiiie e 119
Lampiran 5 Deskripsi Variabel ...........cccoviiiiiiiiiiiiiiiic e 119
Lampiran 6 Hasil Uji Quter..........c.ccccoviiiiiiiiiiiiiiic e 120
Lampiran 7 Uji Inner Model ...............cccccoiiiiiiiiiiiiiiii e 122

Xix



	44bf4caa6775138bd9f074e453acf6b93d08f35c2ffbf69143d2e211bf76a64a.pdf
	PENGARUH CONSUMER ANIMOSITY, ETHNOCENTRISM, DAN SUBJECTIVE NORM TERHADAP BOYCOTT INTENTION
	LEMBAR BERITA ACARA SKRIPSI
	LEMBAR SERTIFIKAT PLAGIASI
	KATA PENGANTAR
	ABSTRACT
	ABSTRAKSI
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	DAFTAR LAMPIRAN


