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ABSTRAK 

 

Muhammad Ari Rizqi, 2024. Pengaruh Literasi Ekonomi Terhadap Perilaku 

Konsumtif Mahasiswa Program Studi Pendidikan Ekonomi FKIP ULM. 

(Dosen Pembimbing Prof. Dr. Suratno, M.Pd). 

Literasi ekonomi memiliki peran penting dalam perilaku konsumtif 

mahasiswa, yang mana semakin tinggi literasi ekonomi maka semakin rendah 

perilaku konsumtif. Selain itu literasi ekonomi merupakan faktor lain yang dapat 

mempengaruhi permintaan konsumen (Nurjanah, 2019). Perilaku konsumtif 

mahasiswa berpengaruh dan turut andil dalam keberhasilan hasil belajar. 

mahasiswa mengakui sering mengikuti perkembangan gaya hidup yang konsumtif 

seperti nongkrong di cafe, membeli smartphone yang mahal, mengikuti fashion, 

tanpa memperdulikan kondisi ekonomi dirinya dan orang tuanya.Jenis penelitian 

ini kuantitatif asosiatif . Sampel sebanyak 175 dari mahasiswa program studi 

pendidikan ekonomi dari angkatan 2018-2022 diambil menggunakan metode 

metode stratified random sampling dari populasi sebanyak 312 mahasiswa . 

Analisis data melibatkan teknik analisis deskriptif, analisis korelasi, dan korelasi 

parsial. Mahasiswa Program Studi Pendidikan Ekonomi FKIP ULM memiliki 

tingkat literasi ekonomi dan perilaku konsumtif yang sedang. Penelitian 

menemukan pengaruh signifikan dari literasi ekonomi terhadap perilaku konsumtif, 

dengan korelasi sebesar 0.886. Variabel promosi media sosial memberikan 

sumbangan sebesar 74,8% terhadap keputusan pembelian, sementara 25,2% 

dipengaruhi oleh faktor lain yang tidak diteliti. diharapkan bagi mahasiswa Program 

Studi Pendidikan Ekonomi FKIP ULM, diharapkan agar bisa lebih meningkatkan 

literasi ekonomi dapat mengurasi perilaku konsumtif dan bagi Program Studi 

Pendidikan Ekonomi FKIP ULM, diharapkan agar bisa lebih memperhatikan 

bagaimana cara meningkatkan literasi ekonomi mahasiswa agar dapat mengurasi 

perilaku konsumtif yang terjadi pada mahasiswa. 

Kata Kunci : Literasi Ekonomi, Perilaku Konsumtif, Mahasiswa Pendidikan  

                       Ekonomi 
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ABSTRACT 

 

Muhammad Ari Rizqi, 2024. The Influence of Economic Literacy on Consumptive 

Behavior of Students in the Economic Education Study Program, FKIP ULM. 

(Supervisor Prof. Dr. Suratno, M.Pd). 

Economic literacy has an important role in students' consumptive behavior, 

where the higher the economic literacy, the lower the consumptive behavior. Apart 

from that, economic literacy is another factor that can influence consumer demand 

(Nurjanah, 2019). Student consumer behavior influences and contributes to the 

success of learning outcomes. students admit that they often follow developments 

in consumer lifestyles such as hanging out in cafes, buying expensive smartphones, 

following fashion, without caring about the economic conditions of themselves and 

their parents. This type of research is quantitative associative. A sample of 175 

economic education study program students from the 2018-2022 class was taken 

using the stratified random sampling method from a population of 312 students. 

Data analysis involves descriptive analysis techniques, correlation analysis, and 

partial correlation. Students in the Economic Education Study Program at FKIP 

ULM have a moderate level of economic literacy and consumer behavior. The 

research found a significant influence of economic literacy on consumer behavior, 

with a correlation of 0.886. The social media promotion variable contributed 74.8% 

to purchasing decisions, while 25.2% was influenced by other factors not studied. 

It is hoped that students of the FKIP ULM Economic Education Study Program will 

be able to further increase economic literacy to reduce consumptive behavior and 

for the ULM FKIP Economic Education Study Program, it is hoped that they will 

be able to pay more attention to how to increase students' economic literacy so that 

they can reduce consumptive behavior that occurs among students.  

Keywords: Economic Literacy, Consumptive Behavior, Education Students 

                    Economy 
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