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ABSTRAK

Nazmira Shalima Zein, 2110412320051, 2025. Pengaruh Persepsi Nilai dan
Persepsi Risiko terhadap Keputusan Pembelian Layanan Streaming Video on
Demand (VOD) Netflix di Kota Banjarmasin. Di bawah bimbingan Ibu Noor
Hidayati.

Persepsi nilai dan persepsi risiko yang dimiliki pengguna Netflix di Kota
Banjarmasin menjadi fakor pendukung dalam medorong terjadinya keputusan
pembelian layanan Netflix. Penelitian ini bertujuan untuk mengetahui dan menguiji
pengaruh secara parsial serta simultan Persepsi Nilai dan Persepsi Risiko terhadap
Keputusan Pembelian Layanan Streaming Video on Demand (VOD) Neflix di Kota
Banjarmasin.

Pendekatan penelitian adalah kuantitatif. Penelitian berlokasi di Kota
Banjarmasin. Jenis pengambilan sampel accidental sampling dengan jumlah 100
sampel, yaitu mereka yang pernah menggunakan Netflix minimal sekali dalam dua
bulan terakhir. Menggunakan data primer yang diperoleh dari kuesioner dan
pengujian hipotesis menggunakan Uji Regresi Linear Berganda dengan alat bantu
SPSS versi 27.

Hasil penelitian membuktikan Persepsi Nilai dan Persepsi Risiko
berpengaruh positif dan signifikan secara parsial, dan berpengaruh secara simultan
terhadap Keputusan Pembelian layanan streaming Video on Demand (VOD)
Netflix di Kota Banjarmasin.

Kata Kunci: persepsi nilai, persepsi risiko, keputusan pembelian



ABSTRACT

Nazmira Shalima Zein, 2110412320051, 2025. The Influence of Perceived
Value and Perceived Risk on Purchasing Decisions for Video on Demand (VOD)
Streaming Services in Banjarmasin City. Under the supervision of Mrs. Noor
Hidayati.

Perceived value and perceived risk among Netflix users in Banjarmasin City
serve as supporting factors that influence purchasing decisions for Netflix
subscription services. This study aims to identify and examine both the partial and
simultaneous effects of perceived value and perceived risk on purchasing decisions
for Netflix’s Video on Demand (VOD) streaming services in Banjarmasin City.

This research employs a quantitative approach and was conducted in
Banjarmasin City. The sampling technique used was accidental sampling, involving
100 respondents who had used Netflix at least once in the last two months. Primary
data were collected through questionnaires, and hypothesis testing was conducted
using Multiple Linear Regression Analysis with SPSS version 27 as the analytical
tool.

The findings showed that perceived value and perceived risk had a positive
and significant effect partially, as well as a simultaneous influence on purchasing
decisions for Netflix’s Video on Demand (VOD) streaming services in Banjarmasin
City. These results suggest that enhancing perceived value and minimizing
perceived risk can effectively strengthen consumers’ purchasing decisions toward
Netflix subscriptions.

Keywords: perceived value, perceived risk, purchase decision
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