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ABSTRACT

Muhammad Arya Bima (2026). Development Strategy of the Creative Economy in
the Digital Era through the Graphic Design Subsector: A Phenomenological Study
of Graphic Design Practitioners in Indonesia.

Advisor: Akhsanul Rahmatullah, S.E., M.E

This study aims to analyze the development strategy of the creative economy in
the digital era through the graphic design subsector in Indonesia. The focus of this
study is directed toward the experiences of graphic design practitioners in facing
digital transformation, which affects work patterns, production processes, and
competitive mechanisms within the creative economy ecosystem. These conditions
require graphic design practitioners to adapt through the use of digital technology and
the strengthening of creative work strategies. This research employs a qualitative
method with a phenomenological approach to understand the subjective experiences
of graphic design practitioners in facing digital transformation. Data were collected
through in-depth interviews and documentation involving nine informants selected
through purposive sampling based on their direct involvement in digital graphic design
activities. Data collection was conducted until data saturation was achieved. Data
analysis followed Creswell’s model, including data organization, coding, theme
development, and interpretation. The validity of the data was ensured through source
triangulation, technique triangulation, and member checking. The findings show that
digital transformation encourages graphic design practitioners to develop adaptive
strategies through the use of design software, social media, and collaboration
platforms. These strategies include improving digital competence, strengthening
portfolios, adapting to market trends, maintaining communication with clients, and
building personal branding. In addition, several challenges were identified, including
price competition, revision demands, limited equipment, plagiarism issues, and the
development of artificial intelligence, all of which affect creative work processes. These
findings confirm that adaptive strategies play an important role in strengthening the
competitiveness of graphic design practitioners in the digital creative economy.

Keywords: creative economy, graphic design, digital transformation, adaptive
strategy, competitiveness
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ABSTRAKSI

Muhammad Arya Bima (2026). Strategi Pengembangan Ekonomi Kreatif di Era
Digital melalui Subsektor Desain Grafis: Studi Fenomenologi Pada Pelaku Desain
Grafis Digital Di Indonesia

Pembimbing: Akhsanul Rahmatullah, S.E., M.E

Penelitian ini bertujuan untuk menganalisis strategi pengembangan ekonomi
kreatif di era digital melalui subsektor desain grafis di Indonesia. Fokus kajian
diarahkan pada pengalaman pelaku desain grafis dalam menghadapi transformasi
digital yang berdampak pada perubahan pola kerja, proses produksi, serta mekanisme
persaingan dalam ekosistem ekonomi kreatif. Kondisi tersebut menuntut pelaku desain
grafis untuk mampu beradaptasi melalui pemanfaatan teknologi digital dan penguatan
strategi kerja kreatif. Penelitian ini menggunakan metode kualitatif dengan pendekatan
fenomenologi untuk memahami pengalaman subjektif pelaku desain grafis dalam
menghadapi transformasi digital. Data diperoleh melalui wawancara mendalam dan
dokumentasi terhadap sembilan informan yang dipilih secara purposive berdasarkan
keterlibatan langsung dalam aktivitas desain grafis digital. Pengumpulan data
dilakukan hingga mencapai kejenuhan data (data saturation). Analisis data
menggunakan model Creswell melalui tahapan pengorganisasian data, coding,
pembentukan tema, dan interpretasi, dengan uji keabsahan melalui triangulasi sumber,
triangulasi teknik, dan member check. Hasil penelitian menunjukkan bahwa
transformasi digital mendorong pelaku desain grafis untuk mengembangkan strategi
adaptif melalui pemanfaatan software desain, media sosial, dan platform kolaborasi.
Strategi tersebut mencakup peningkatan kompetensi digital, penguatan portofolio,
penyesuaian terhadap tren pasar, komunikasi dengan klien, serta personal branding.
Selain itu, ditemukan tantangan seperti persaingan harga, revisi pekerjaan, keterbatasan
perangkat, plagiarisme, serta perkembangan kecerdasan buatan yang memengaruhi
proses kerja kreatif. Temuan ini menegaskan bahwa strategi adaptif berperan penting
dalam memperkuat daya saing pelaku desain grafis dalam ekonomi kreatif digital.

Kata kunci: ekonomi kreatif, desain grafis, transformasi digital, strategi adaptif,
daya saing
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