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ABSTRAK 

Abdul Halim, 211041221040, 2025. Pengaruh Cita Rasa dan Kualitas 

Pelayanan Terhadap Kepuasan Konsumen Restoran Cepat Saji Richeese Factory di 

Kota Banjarmasin, di bawah bimbingan: Siti Rusidah 

Penelitian ini dilakukan bertujuan mengetahi dan menguji pengaruh cita 

rasa dan kualitas pelayanan terhadap kepuasan konsumen restoran cepat saji 

Richeese Factory di Kota Banjarmasin. 

Penelitian ini menggunakan pendekatan kuantitatif, lokasi penelitian dipilih 

pada kota Banjarmasin sebanyak 100 responden yang pernah melakukan pembelian 

di Richeese Factory Kota Banjarmasin minimal dua kali, dipilih secara purposive 

convenience sampling sebagai responden kuesioner digunakan untuk pengumpulan 

data dan analisis data menggunakan regresi linier berganda. 

Hasil penelitian ini menunjukkan bahwa Cita Rasa berpengaruh signifikan 

secara parsial terhadap kepuasan restoran cepat saji Richeese Factory di Kota 

Banjarmasin. Kualitas pelayanan berpengaruh signifikan secara parsial terhadap 

kepuasan konsumen restoran cepat saji Richeese Factory di Kota Banjarmasin. Cita 

rasa dan kualitas pelayanan berpengaruh signifikan secara simultan terhadap 

kepuasan konsumen restoran cepat saji Richeese Factory di Kota Banjarmasin 

Kata Kunci: Cita Rasa, Kualitas Pelayanan, Kepuasan Konsumen  
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ABSTRACT 

Abdul Halim, 2110412210040, 2025. The Influence of Taste and Service 

Quality on Consumer Satisfaction at Richeese Factory Fast Food Restaurants in 

Banjarmasin Cit., under the guidance of: Siti Rusidah. 

This study was conducted to examine the partial and simultaneous influence 

of taste and service quality on consumer satisfaction at Richeese Factory Fast Food 

Restaurants in Banjarmasin City. 

This research uses a quantitative approach, the research location was 

chosen in Banjarmasin city as many as 100 respondents who have made purchases 

at Richeese Factory in Banjarmasin City at least twice, were selected by purposive 

convenience sampling as respondents questionnaires were used for data collection 

and data analysis using multiple linear regression. 

The results of this study indicate that Taste Image has a significant partial 

effect on customer satisfaction at Richeese Factory fast food restaurants in 

Banjarmasin City. Service quality has a significant partial effect on customer 

satisfaction at Richeese Factory fast food restaurants in Banjarmasin City. Taste 

Image and service quality have a significant simultaneous effect on customer 

satisfaction at Richeese Factory fast food restaurants in Banjarmasin City. 

Keywords: Taste, Service Quality, Consumer Satisfaction 
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