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ABSTRAK 

Indah Permatasari. 2110412320008. Pengaruh Ketepatan Waktu dan Tarif 

Pengiriman terhadap Kepuasan Pelanggan J&T Express di Kota Banjarmasin. Di 

bawah bimbingan Hairudinor. 

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh 

ketepatan waktu dan tarif pengiriman baik secara parsial maupun simultan terhadap 

kepuasan pelanggan J&T Express di Kota Banjarmasin. 

Pendekatan yang digunakan dalam penelitian ini adalah pendekatan 

kuantitatif dengan tipe penelitian eksplanatori. Populasi dalam penelitian ini adalah 

masyarakat Kota Banjarmasin yang pernah menggunakan layanan jasa pengiriman 

J&T Express. Sampel yang diambil sebanyak 100 responden dengan menggunakan 

teknik purposive sampling. Kuesioner digunakan sebagai instrumen pengumpulan 

data, dan analisis data dilakukan menggunakan regresi linier berganda. 

Hasil penelitian menunjukkan bahwa ketepatan waktu secara parsial 

berpengaruh signifikan terhadap kepuasan pelanggan. Tarif pengiriman secara 

parsial berpengaruh signifikan terhadap kepuasan pelanggan. Selanjutnya, secara 

simultan ketepatan waktu dan tarif pengiriman berpengaruh signifikan terhadap 

kepuasan pelanggan J&T Express di Kota Banjarmasin. 

Kata Kunci: Ketepatan Waktu, Tarif Pengiriman, Kepuasan Pelanggan. 
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ABSTRACT 

Indah Permatasari. 2110412320008. The Effect of Timeliness and Shipping 

Rates on Customer Satisfaction of J&T Express in Banjarmasin City. Under the 

guidance of Hairudinor. 

This study aims to determine and analyze the effect of timeliness and 

shipping rates both partially and simultaneously on customer satisfaction of J&T 

Express in Banjarmasin City. 

The approach used in this research is a quantitative approach with an 

explanatory research type. The population in this study is the people of Banjarmasin 

City who have used J&T Express delivery services. A sample of 100 respondents 

was taken using a purposive sampling technique. Questionnaires were used as data 

collection instruments, and data analysis was performed using multiple linear 

regression. 

The results showed that timeliness partially had a significant effect on 

customer satisfaction. Shipping rates partially have a significant effect on customer 

satisfaction. Furthermore, simultaneously timeliness and shipping rates have a 

significant effect on customer satisfaction of J&T Express in Banjarmasin City. 

Keywords: Timeliness, Shipping Rates, Customer Satisfaction. 
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